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snapchat to bring
the olympics to
mobile generaon
Snapchat is going for gold with its Olympics coverage 
which will include curated Stories, behind-the-scenes 
footage, Snaps from athletes and much more.

This would be Snapchat’s third partnership with NBC 
Olympics, following on collaboraons for the 2016 
Rio Olympics and the 2018 Winter Olympics in 
Pyeongchang.

FFor younger generaons who may not be willing to 
catch the Olympics on television, Snapchat is offering 
a viable and fun alternave way to watch the acon.
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home renovaon
brands entering
the digital age
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#5
tesco
#SkinTonePlasters
markeng campaign
To beer represent the diverse range of ethnicies 
in this country, Tesco has created its own brand 
plasters which are available in shades like gentle, 
medium and dark.

FFrom deep discounts delivered by email on 
birthdays to print campaigns delivered directly to 
the door, customizaon is key in the new world of 
markeng.

TThe wellness Director of Tesco, Nicola Robinson 
menoned, " As one of many largest retailers within 
the UK, we perceive that we have a duty to make 
sure our merchandise mirror the range of our clients 
and colleagues.”
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