
     Issue 228 | September 2004Issue 228 | September 2004Issue 359 | April 2017

B a n k i n g  A u t o m a t i o n  B U L L E T I N

Developing an omnichannel 
strategy in the 21st century

Making payments fit for IoT 

The beginning of the end for cash  
usage in Japan?

Turbulent Ukranian banking sector fails  
to dampen cashless payments

Robos put feelers up and out across  
the banking sector

Country profile:  
Greece

Published by RBR since 1979

www.rbrlondon.com/bulletin



Issue 359 | April 2017

First published in December 1979

B a n k i n g  A u t o m a t i o n   B U L L E T I N

RBR 
393 Richmond Road 
London TW1 2EF, United Kingdom

© RBR. No part of Banking Automation Bulletin may be reproduced or copied in any form, in whole or in part, 
without the prior written permission of the publisher. Under no circumstances should it be shared with other 
individuals or organisations than those covered by the subscription licence.

Editor Dominic Hirsch 
Managing Editor Morten Jorgensen 
Assistant Editor Tomomi Kimura 
Contributors Jane Adams, Emily Beeby, Sam Blackwell, David Cavell, 
Alison Ebbage, Felix Kronabetter, Thomas Madden 
Subscriptions Manager Abigail Milne 
Advertising Managers Amanda Hardy, Felix Kronabetter

For all editorial and advertising enquiries:

Telephone: +44 20 8831 7300  Fax: +44 20 8831 7301 
Email: bulletin@rbrlondon.com

Advertisers in this issue:

Diebold Nixdorf www.DieboldNixdorf.com 
FIS www.opentestsolutions.com 
Giesecke & Devrient www.gi-de.com 
Glory Global Solutions www.gloryglobalsolutions.com 
GMV www.gmv.com 
Spinnaker www.spinnaker.co.uk

Annual subscription (12 issues):  
     Printed and electronic (1-5 users) £1,500 
 Printed and electronic (6+ users) £3,000

Follow us:                @RBRLondon

ISSN 1748-5304 

Dominic Hirsch, Editor

2 UKRAINIAN CASHLESS PAYMENTS 

Turbulent banking sector fails to dampen cashless 
payments

4 OMNICHANNEL BANKING 

Developing an omnichannel strategy in the 21st 
century

6 ROBO ADVICE 

Robos put feelers up and out across the banking 
sector

8 APPLE PAY IN JAPAN 

The beginning of the end for cash usage in Japan?

9 UK CONTACTLESS CARDS 

Contactless provides new opportunities for 
charities

10 E-COMMERCE FRAUD 

E-commerce fraud prevention: a delicate balance

12 INTERNET OF THINGS PAYMENTS 

Making payments fit for IoT

14 TRENDS IN MERCHANT PAYMENTS  

Celebrating 10 years of Merchant Payments 
Ecosystem

15 NEWS BULLETIN 

Banking, ATM and payments news

17 COUNTRY PROFILE 

ATM and cards intelligence on Greece

21 CONFERENCE DIARY 

Upcoming industry events from around the world

New £1 coin could 
be the UK’s last
On 28th March the UK introduced a new £1 coin, 
nearly 34 years after the original was brought in to 
replace £1 notes. It is not without some irony, given 
the date of the launch, that the new coin resembles 

both the old British threepenny bit and the one euro.

The cost to businesses of accepting the new coins, especially the vending machine 
sector, is considerable – estimates suggest £80 million to £100 million. This amount 
would have been higher, but most modern coin acceptors use electronic sensors 
to measure multiple coin parameters, and can be relatively easily modified with a 
software upgrade, which in some cases can be carried out remotely.

The primary driver for the new coin was the level of counterfeit £1 coins in 
circulation – research carried out by the UK’s Royal Mint in 2015 found that 2.6% 
of £1 coins in circulation were fakes. The British Parking Association estimates a 
higher figure of “about 4%” of coins used in parking machines in the UK, costing car 
park operators £40 million per year. 

Although some complaints have been voiced about the cost of modifying 
equipment to accept the new coins and the timescales of the introduction, most 
people acknowledge that a new coin was needed, and the reduction in fraud 
means businesses accepting the coins will fairly quickly get a return on their 
investment.

The new coin is lighter and thinner than its predecessor – the UK Treasury has 
boldly described it as “the most secure coin in the world”. In addition to the shape 
and bimetallic make-up, the new coin is packed full of security features, including 
micro-lettering, milled edges, a latent image and a ‘secret’ security feature – these 
last two have received the most attention. 

• The latent image, similar to a hologram, changes from a £ symbol to a 
number 1, when the coin is seen from different angles;

• Little detail has been revealed about the secret feature, but it is believed that 
the coin metal contains a pigment which is invisible to the naked eye, but can be 
read when subjected to a specific frequency of ultraviolet light.

Most of the UK’s coins have now been fairly recently updated, and with contactless 
cards increasingly being adopted for low-value payments, it is conceivable that the 
new £1 will be the last coin to be introduced in the UK. 

If you have any of the old coins, and don’t want to keep them as a collector’s item, 
you have until 15th October 2017 to spend them (after which you will need to go 
to a bank or Post Office for exchange).
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