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Nualight predictions for retail lighting in 2018 

LONDON, United Kingdom – 18.12.17– With the end of 2017 insight we discuss what 

2018 holds for the retail industry and the role lighting will play, with Andrew Cronin, 

Nualight Vice president – Product Research & Development:  

This year has been about implementing strong foundations for LED lighting. 

Unfortunately, we have had more than a few instances where customers have asked 

us to correct a LED installation.  

Customers must be cautious when selecting programmes which, in the short term, 

look good on the balance sheet but can yield negative long-term consequences. 

Unintentionally, a poor lighting decision can jeopardise the end user experience, which 

can be painful from both a financial and brand perspective. Correcting these mistakes 

can be both costly and time consuming, a good rollout requires a good team, robust 

data and experience!  

Lighting industry trends 

The lighting industry continues to recognise that users are becoming ever more 

receptive to push notifications and information on mobile devices. I would therefore 

expect to see continued developments in 2018 for IOT, Beacons and Li-fi enabled 

luminaires as vehicles to create customer engagement touchpoints.  

Grocery retail trends 

Controversially however, within the grocery retail sector, we believe lighting 

manufacturers are not best placed to lead these new customer engagement 

technologies or platforms, in fact we would go so far to say that technology cannot be 

substituted for innovative store design and exceptional customer service. 

Even in this digital age, customers expect a quick, non-personal transaction online but 

expect quite the opposite in store. Evidence is strong that brick-and-mortar stores will 

not just survive but continue to grow, this can be seen through the recent investments 

from European discounters and notable online retailers such as Amazon. Grocery 

store retail will continue to change into a more intimate and personalised experience, 

which so far, are impossible to replicate online.  

Sensory experiences such as the magnetising smell of freshly baking bread, or the 

taste of a “try before you buy” fruit or cheese promotions will be the development path 

for fresh food store formats. Lighting can hugely influence these sensory experiences 

and therefore we believe grocery retailers will continue to invest in retail display lighting 

to help promote and accentuate their products.  

In summary, for 2018 energy savings will become less of a decisive purchasing factor, 

whilst luminaire quality, maintenance and robustness will return as higher priorities for 

lighting buyers. 



 
For information on our refrigeration lighting range visit: 

https://www.nualight.com/products/refrigeration/ 
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About Nualight 

Founded in 2005 in Cork, Ireland, Nualight is a specialist European LED lighting company 

selling predominately refrigeration lighting into the world’s leading grocery retailers, 

refrigeration display case manufacturers, specialist refrigeration wholesalers and distributors. 

With a heritage in award winning, market leading solutions and due to its progressive and 

nimble approach, Nualight is also privileged to serve select key accounts within industrial 

and infrastructure applications. 

All Nualight solutions are engineered with a focus on high quality and performance. The 

comprehensive and versatile product portfolio promises to deliver real ROI, higher sales, 

https://www.nualight.com/products/refrigeration/


 
lower energy bills and solutions that consistently go on creating unrivalled impactful and 

inspiring spaces that withstand the test of time. 

More than a decade on, the entrepreneurial and collaborative culture that thrust the 

company to the forefront of the grocery retail category is still strong as is proven both by the 

successful long-term partnerships with customers and with Nualight’s ability to attract some 

of the brightest, most dynamic individuals in the industry. 

Nualight is funded by major resource efficiency and renewable energy investors: Adaxia 

Capital Partners and ESB Novusmodus managed by Greencoat Capital. The company has a 

sales presence throughout Europe and a global network of approved resellers. For further 

information, please visit www.nualight.com  
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