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AUTONOMOUS VEHICLES
•	US Secretary of Transportation, 

Anthony Foxx, gets a glimpse 
into the future

•	Mercedes has launched its 
extraordinary F 015 Luxury 
in Motion research vehicle 
– it’s safe to say that not all 
autonomous vehicles are going 
to look quite like this

SMART HIGHWAYS
•	White lines on the roadway that 

charge themselves in the day 
and glow for 8 hours at night

SAFETY
•	 Jaguar’s latest technology 

research to make drivers and 
cyclists safer

INTELLIGENT LIGHTING
•	Madrid’s LED bulbs are street 

lights ahead of the world
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FOREWORD
• THx editor Jason Barnes

CONNECTED CARS
• Vodafone’s Mark Rose talks 

to Jason Barnes about 
the acquisition of Cobra 
Automotive Technologies 
and what it means for vehicle 
connectivity

SMART ROADS
• Caroline Visser of Global Road 

Links considers why smart 
vehicles need more than dumb 
roads to achieve their fullest 
potential 

AUTONOMOUS VEHICLES
• Adrian Jones sums up the 

current state of play in Japan 
for the burgeoning self-driving 
car sector

MOBILITY
• ITS America’s Paul Feenstra 

reports from the Consumer 
Electronics Show in Las Vegas 
– what’s in it for us?

A WOMAN IN ITS
• Katrina Chapman looks back 

to a time before satellite 
navigation systems and mobile 
phones

TRANSPORTATION RADIO
• Bernie Wagenblast talks to 

New ITS New Jersey President, 
Steve Dilts, about his goals for 
the organisation

• California’s Valley 
Transportation Authority 
recently opened its VTA 
Innovation Center and 
Transportation Radio caught 
up with Gary Miskell, the Chief 
Information and Technology 
Officer, to learn more

TECHNOLOGY
• Kevin Borras in conversation 

with Dirk Hendrickx, 
general manager of Barco’s 
operational collaboration 
systems division

• Barix’s Domenico Gambino 
discusses the merits of Audio 
Over IP solutions with Kevin 
Borras
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“ The Thinking Highways team are well 
connected, have an amazing amount of 
knowledge and experience and are also, 
importantly, nice guys. Not only have they 
provided us with a fantastic marketing 
resource, they have freely given their advice 
and helped us really get to know the market. ”

Greg Yova, founder and president, Qvision
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Our aim
“Thinking Highways was born 
from the desire to deliver to 
its audience the highest quality 
content possible. 
    Its aim is not only to report but  
to facilitate active and forward-
thinking discussion using the best 
available platforms and creating 
innovative new ones.
    The core team has been 
together in the global ITS 
industry since the late 1990s and 
has expanded since H3B Media’s 
inception in 2006.”

INSIGHT
What we offer our readers is a unique combination of 
unbiased, in–depth discussion, informed and respected 
opinion, fascinating case studies and insightful interviews 
which makes our family of publications and web portals 
indispensable, go-to resources that are associated with the 
thought-leader within the global ITS industry.

INFLUENCE
Our values are unique, well-established and highly 
respected. We are committed to promoting and improving 
innovation and business within the ITS sector globally by 
consistently examining standards, policy, implementationm 
interoperability and integration as well as showcasing 
advances in the technology that are vital in making this 
US$50+ billion market as strong as it is today and for the 
future.

INFORMATION
We aim to encourage a long-term view of the value of 
investment in transportation and reinforce the value of its 
wider influence in the lives of the people it serves. We want 
to help elevate the creation of strategies, the allocation of 
funding and the encouragement of innovation in your sector 
to a level where investment in systems and technology 
reaches further than political terms of office to where we see 
the formation and implementation of ‘policy beyond politics’.

Contact Luis Hill on +44 (0)20 3463 9485 or luis@h3bm.com 

http://thinkinghighways.com
http://thinkinghighways.com
mailto:luis%40h3bm.com?subject=Media%20pack%20enquiry
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Editorial excellence
Our international network of globally renowned and 
respected writers is comprised of industry experts, 
decision-makers, influential policy advisors and former 
heads of national and international state departments. 

We are the only magazine in the sector with a truly 
North American-devoted title. Each issue of our North 
American edition is between 80 and 90% different 
to the Europe/RoW version in terms of editorial 
content, which means your marketing budget can 
be carefully targeted. The only time editorial content 
is shared is if the article has truly global interest. 

Thinking Highways offers you the widest 
choice of media platforms in the sector
We have been innovating since we launched 
in 2006 – the first magazine in the ITS 
industry to be available online, the first to offer 
two distinctly separate regional editions, the 
first to offer instant access to our archives, 
the first to offer a video show daily news 
service for international events, the only 
magazine to be invited to perform the role of media 
disseminators for European Commission transport 
research projects, the only magazine to produce 
a one-hour TV documentary on Advanced Driver 
Assistance Systems, the first magazine to present 
a regular podcast and will become the first to include a 
Webcast as part of its marketing package.

AUTHORITY
By planning your marketing campaign 
with the Thinking Highways group 
of titles you are associating yourself 
with the finest editorial content 
available in the advanced traffic and 
transport management industry. 
Your advertisement takes its place 
alongside independently written, 
fascinating case studies, opinion 
pieces, technology showcases, 
regional focuses, thought-provoking 
views and insightful interviews, rather 
than being lost among pages of 
rehashed press releases. 

INTEGRITY
We firmly believe that Thinking Highways speaks for itself and stands for 
quality, integrity and authority. We don’t attempt to insist that we are the 
biggest or the best… we let our readers decide for themselves. Our editorial 
policy is one of independence – our editorial is not for sale and never will 
be. Our unrivalled depth of coverage on the subjects that matter, and more 
importantly matter to you, sets us apart.

We target the key decision-makers and industry influencers, with the vast 
majority of our near 20,000 BPA-audited circulation being budget holders. 
Our readers don’t just receive Thinking Highways – they actually read it. And 
when it comes down to it, isn’t that the point of a magazine?

Thinking Highways is produced by ITS experts, ITS journalists and ITS 
businesspeople. We understand what the ITS industry wants from a 
magazine. 

This is why Thinking Highways remains the INTELLIGENT CHOICE.

Vol 8 No 2 Europe/Rest of the World
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THE VIEW  From Technology Creation to Deployment

How machine vision has changed the way we collect 

data and supports decision making

André Vits

W hen Kevin Borras, editor 

in chief of this magazine, 

suggested that I might like 

to write a column on machine vision, I 

went back through the last few issues of 

� inking Highways and was surprised 

by the wealth of information that has 

been published over the last year about 

the subject, and indeed whatever tra�  c 

management-related topic we could 

discuss it seems as though machine 

vision has become the key technology.

From the early stages of the expansion 

of road tra�  c, engineers have made 

use of visual equipment to bring a 

sense of reality into a picture. Who 

doesn’t remember the pictures in the 

Highway Capacity Manual illustrating 

the de� nition of the Levels of Service? 

� e same pictures today look quite 

di� erent, as tra�  c density and volumes 

have gone far beyond those levels of 

1800 vehicle units per lane per hour.

As video cameras came into the 

market, it wasn’t long before tra�  c 

control centres were equipped with 

a limited number of (analogue) 

models. However, cost and cabling 

were prohibitive for wide deployment. 

Pneumatic tubes and inductive 

lopes were the standard equipment 

for registering tra�  c speeds and 

volumes and, naturally, manual tra�  c 

counts and vehicle classi� cations 

were carried out by students.

As the � rst digital cameras appeared, 

many researchers, including myself, 

saw the opportunity to process pixel 

data and � nd new ways to collect 

data. Major success had already 

been achieved in image processing, 

in particular in the medical sector, 

and the availability of cheap(er) 

processing power that came with the 

PC made it possible to experiment 

in a real transport environment.

In the early 1980s we developed a 

tra�  c camera at the Catholic University 

of Leuven using a 124x64 CCD array. 

� e speed of the car was calculated 

by using two lines of the array (a� er 

transformation of the road surface 

onto the sensor) to trigger a counter, 

thus simulating a pneumatic speed 

detector. � is resulted (a� er a lot 

more industrial development work) 

in the commercialisation by Tra� con 

(now Flir ITS) of high performing 

tra�  c monitoring cameras. 

Today, we have a wide range of 

cameras available that give high levels 

of � exibility in the design of tra�  c 

management systems at a minimum 

cost. But, the information provided 

by the manufacturers is complex and 

describes the functionalities from an 

IT point of view, than from a tra�  c 

engineering angle. � e reason is perhaps 

is that the � nal performance of the 

system depends not only from the 

sensor but on the grand design. Still, 

more transparency from the technology 

suppliers would be highly appreciated 

by the tra�  c operation managers. 

Perhaps the most spectacular 

progress has been made in the area of 

automatic number plate recognition 

(ANPR), the core of most toll facilities, 

average travel speed monitoring, 

and enforcement schemes.

For many years the automotive 

industry has considered radar 

technology as the most appropriate for 

applications such as Advanced Cruise 

❝
We have a 

wide range 

of cameras 

available 
that give 

high levels 

of flexibility 

in the design 

of traffic 

management 

systems at 

a minimum 

cost

❞

Control, Lane Departure and so on. � is 

technology is, however, expensive and 

can usually only be found in executive 

cars, but more camera-based systems are 

becoming available on the market.

� e adoption of the EU Directive 

2003/102, relating to the protection of 

pedestrians and other vulnerable road 

users, has triggered concerted research 

initiatives by the automotive industry 

to develop pedestrian detection systems 

and appropriate warning and automatic 

braking systems. � e Directive set 

limit values to be observed in the 

construction of the frontal structures 

of vehicles. � ese values should not be 

exceeded in a collision between a vehicle 

and a pedestrian. In order to ensure 

compliance, the vehicles would have to 

undergo a number of safety tests. 

What the Directive did do was give 

the manufacturers the possibility to 

develop alternative measures that 

are at least as e� ective as those in 

the Directive. Given the di�  culties 

and the cost associated with it and 

to comply with the conditions set in 

the directive, the manufacturers have 

embarked upon the development of 

vision-based detection (using 2D and 

3D cameras). As one can understand, 

the underlying algorithms are quite 

complex due to the huge variation 

in shapes to be accurately detected. 

However, several manufacturers are 

o� ering this function in their option 

list and perhaps in the near future it 

will be standard equipment. Pedestrian 

detection systems are also available as an 

a� ermarket add-on.

I believe that machine vision is to 

remain one of the key points of interest 

in the our professional world – for both 

tra�  c management and the emerging 

challenges of automated driving.

André Vits is the former Head of Unit of the European 

Commission’s DG INFSO

andre.vits@skynet.be

Kevin Borras
Editor-in-Chief

The longest- 
serving editor in  
the ITS business,  
Kevin is also an in-demand 
speaker for conferences 
and corporate events, 
providing his unique views 
from ‘just outside the inside’ 
of the industry he has called 
home for over 16 years.

Vol 8 No 2 North America
thinkinghighways.com

52

THE VIEW  Vision and Focus

Social media is fast becoming the new ITS technology

Shelley Row

M y friends and family will 
attest to the fact that I’m 
not what you would call an 

early adopter of technology. Last year, I 
reluctantly concluded that I should get 
an iPhone. I marched to the AT&T store 
and challenged the patient sales person, 
Eli, to sell me an iPhone. He assured 
me that he could � nd a satisfactory 
phone for me if I surrendered my old 
one. Skeptically, I handed him my 
Motorola � ip phone. A stunned Eli 
uttered one word, “Wow.” Now, in my 
new career everyone advised that, to 
be successful, I had to be on social 
media, particularly Twitter. Aargh. 
Really? Twitter? Don’t. Want. To.

And so, it’s with astonishment that I 
watched State DOTs’ use of social media 
skyrocket in recent years (see Andy 
Palanisamy’s article “Hot Source” on 
pp6-10 of the March/April issue). My 
analysis shows that 90 per cent of States 
use one or more forms of social media 
and half use four or more. Facebook 
and Twitter are the most popular 
followed by YouTube and Flickr. Ten 
States have their own mobile app 
including Tennessee with over 100,000 
downloads. Arizona DOT reports 
20,000 followers on Twitter 
(@ArizonaDOT) and more than 
150,000 have viewed their YouTube 
channel. Capital Metro in Austin, 
Texas recently launched their Pinterest 
page that allows riders to submit their 
own photos and 511 has migrated 
to the mobile world in states like 
West Virginia, South Dakota, New 
Mexico, Idaho, Iowa, and others.

State and local governments jumped 
on the social media bandwagon to push 

information to citizens and travelers. 
Less prevalent is the use of social 
media as a data source through data 
mining and mashing. For example, 
data-mapping expert, Eric Fischer, 
cross-referenced millions of geolocated 
Tweets with data on transportation 
nodes and plotted the most heavily 
used routes in cities to determine 
how well transportation aligned with 
people. Another example is a recently 
announced partnership between 
Esri and Geofeedia that combines 
location-based social media tools 
to create geographic information. 
� at information allows public safety 
professionals to monitor, integrate and 
analyze emergency data in real time 
by searching social media platforms. 
SeeClickFix launched in Connecticut 
in 2008, allows citizens to report 
issues like potholes or gra�  ti. 

So what? I see three implications: 
Expectations, transparency and 
credibility. First, consider the 
expectations social media brings. An 
online blog in January 2013 reported 
stark di� erences between how Amtrak 
and the Washington Metropolitan 
Area Transit Authority (WMATA) in 
the Washington, DC area respond to 
Twitter. � e blog recounted Tweets sent 
to both agencies about performance 
problems. Amtrak responded; WMATA 
did not. � e author noted that social 
media creates an “expectation of real 
communication.” With that expectation, 
there are clear sta�  ng implications.

Secondly, social media-based tools 
herald new levels of transparency 
about system performance. As 
data sets become open, probe 
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vehicle technologies grow and as 
Bluetooth readers become common, 
transportation performance 
will no longer be veiled.  

As the transportation community 
grapples with performance measures, 
why not take advantage of creative, 
highly visual approaches for 
communicating system performance? 
For example, the Urban Data Challenge 
asked teams to create beautiful and 
helpful maps from open data sets in 
San Francisco, Zurich and Geneva. 

One winner mashed up transit 
density data with poverty data to 
visualize how well transit served 
impoverished neighborhoods. 
Another developed a frustration 
index for transit riders by mashing 
information about a transit trip such 
as crowding and lateness. � e data is 
plotted on a color-coded map that is 
easy to understand. Mashed data and 
compelling visuals provide options 
for performance measures that 
are grounded in public experience 
and easy to assimilate visually. 

Meanwhile, we focus on common 
performance measures using typical 
technology – even as the world is 
changing under our feet, under 
our tires and under our thumbs.

Finally, social media has implications 
for credibility. New York’s MTA uses 
Twitter (@NTCTSubwayScoop with 
50,000 followers) to post photos of 
track work. � e photos communicate 
to the public what they’re doing and 
why, which builds credibility. As one 
State DOT executive said to me recently, 
“If I can’t explain it, I can’t sell it.” 

In a time when public agencies 
grapple with a skeptical public, 
credibility is key to unlocking funding 
and social media has a place.

Shelley Row is the former Director of the US DOT’s Intelligent Transportation Systems Joint Program Office and is now building a new career as a motivational speaker and business coach. shelley@shelleyrow.com; www.shelleyrow.com; @shelleyrow

Contact Kevin Borras on +44 (0)20 3463 9482 or kevin@h3bm.com 

http://thinkinghighways.com
http://thinkinghighways.com
mailto:kevin%40h3bm.com%20?subject=Media%20pack%20enquiry
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AUTONOMOUS VEHICLES
•	US Secretary of Transportation, 

Anthony Foxx, gets a glimpse 
into the future

•	Mercedes has launched its 
extraordinary F 015 Luxury 
in Motion research vehicle 
– it’s safe to say that not all 
autonomous vehicles are going 
to look quite like this

SMART HIGHWAYS
•	White lines on the roadway that 

charge themselves in the day 
and glow for 8 hours at night

SAFETY
•	 Jaguar’s latest technology 

research to make drivers and 
cyclists safer

INTELLIGENT LIGHTING
•	Madrid’s LED bulbs are street 

lights ahead of the world
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FOREWORD
• THx editor Jason Barnes

CONNECTED CARS
• Vodafone’s Mark Rose talks 

to Jason Barnes about 
the acquisition of Cobra 
Automotive Technologies 
and what it means for vehicle 
connectivity

SMART ROADS
• Caroline Visser of Global Road 

Links considers why smart 
vehicles need more than dumb 
roads to achieve their fullest 
potential 

AUTONOMOUS VEHICLES
• Adrian Jones sums up the 

current state of play in Japan 
for the burgeoning self-driving 
car sector

MOBILITY
• ITS America’s Paul Feenstra 

reports from the Consumer 
Electronics Show in Las Vegas 
– what’s in it for us?

A WOMAN IN ITS
• Katrina Chapman looks back 

to a time before satellite 
navigation systems and mobile 
phones

TRANSPORTATION RADIO
• Bernie Wagenblast talks to 

New ITS New Jersey President, 
Steve Dilts, about his goals for 
the organisation

• California’s Valley 
Transportation Authority 
recently opened its VTA 
Innovation Center and 
Transportation Radio caught 
up with Gary Miskell, the Chief 
Information and Technology 
Officer, to learn more

TECHNOLOGY
• Kevin Borras in conversation 

with Dirk Hendrickx, 
general manager of Barco’s 
operational collaboration 
systems division

• Barix’s Domenico Gambino 
discusses the merits of Audio 
Over IP solutions with Kevin 
Borras
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Our magazines

Thinking Highways  
Europe/Rest Of The World
This edition of our flagship title covers the advanced 
traffic management market in Europe, Asia, Australasia, 
Africa, the Middle East and South America. 

Each issue uniquely features exclusive insights into 
European Commission research projects written by key 
project members. 

The key areas that make Thinking Highways – Europe/
Rest of the World the magazine of choice for the 
thinking transport professional: 

• Policy • Technology • Finance
• Strategy • Innovation • Implementation
• Integration • Interoperability  • EU projects

• NEW for 2015: TRL section

Thinking Highways  
North America
The North American edition of our flagship title covers 
the advanced traffic management market in the US, 
Canada and Mexico. 

The ITS market in North America is unique and 
deserving of its own, region-specific title where the 
editorial and advertising content is 100 per cent 
relevant to that market. Special North American 
features include: 

• DoT insight • DSRC and RUC  • Finance & Funding 
• State focuses • Legal issues • ITS America & IRF

Thinking Highways – North America is the only 
North American-focused advanced transportation 
management and ITS magazine that has a BPA-
audited circulation to guarantee the quality of 
readership for maximum market potential.

THx
Due to the demand for high-quality, web-based content 
in the ITS arena, H3B Media has launched an exciting 
new digital title, THx, specifically for smartphone and 
tablet.

THx is produced six times a year focusing on the ITS 
activities of countries, regions and cities, and featuring 
articles, audio and video content. Each issue’s thought-
provoking opinion pieces, in-depth studies, interviews and 
white papers cover subjects as diverse as:

• Parking • Social Media • Connected Vehicles 
• Intelligent Intersections • Co-operative ITS • Women in ITS 
• Autonomous Vehicles • US State Chapters • ITS Policy

The audio section features exclusive content from 
conferences, seminars and workshops, together with 
interviews, thought-pieces and audio columns, 
while the video section contains a mix of 
bespoke, commissioned ITS film and contributed 
work from organisations such as TRL.

Email broadcasts, print advertisements and 
podcasts will promote this exciting new product 
to our highly targeted audience of around 
20,000 ITS professionals. THx is edited by 
Jason Barnes, one of the most experienced and 
respected members of the ITS media.

Tolling Review  A Thinking Highways supplement

Our international TOLLING REVIEW closely follows 
the fluctuating and often unpredictable electronic toll 
collection market with the same editorial perspective 
and objectives as its sister title, Thinking Highways. 

TOLLING REVIEW is the best way to position yourself 
in front of those who need to keep abreast of global 
developments in the tolling, road user charging and 
road pricing markets. 

It will feature an established mix of opinion pieces, case 
studies, country focuses and interviews with high-profile 
figures, together with insightful articles on: 

• Projects • Funding  • Regional issues
• AETC • Hybrid tolling • Policy
• Standards • Sustainability • Border tolling

Europe/Rest of the 
World
Distribution by region
Europe
Middle East
Asia
Australasia
Africa
South & Central America 

North America
Distribution by region
USA
Canada
Mexico

THx: Global digital 
magazine available 
from Newsstand and 
thinkinghighways.com

Tolling Review
Distribution by region
Europe
North America
Middle East
Asia
Australasia
Africa
South & Central America

Thinking Highways’ BPA-audited circulation 
delivers the quality audience you need in 
this highly competitive market.

“ Thinking Highways is always full of wonderful 
articles every time you publish an issue.  
It’s an exciting read ”

Abbas Mohaddes, CEO, Iteris

Contact H3B Media on +44 (0)20 3463 9480 for more details about our magazines

Jason Barnes, Editor, THx

Vastly experienced in 
the ways of the ITS 
world, Jason is arguably 
the sector’s most 
knowledgeable journalist.

http://thinkinghighways.com
http://thinkinghighways.com


media

thinkinghighways.com

Audience profile
Circulation 
Constantly updated and keenly honed, our 
combined total print circulation of 18,656 copies is 
independently audited by BPA Worldwide. 

N America

C America

Caribbean

Asia Paci�c

S America

Africa

M East

Europe

Asia

Geographical breakout of qualified circulation*

North America
62.8%

Europe
29.2%

Middle East 
and Africa
2.2%

Central America, 
South America and 
the Caribbean
1.4%Asia Pacific

1.5%

Asia
2.9%

* Volume 9 Issue 2, 2014

Breakout of qualified circulation by 
business/occupation (percentage)

Business development/marketing

Engineering

Governmental/law enforcement

Management

Operations, purchasing, technical

Planning/analysis/coordinating

Project management/policy making/advising

R&D/design/education

Senior management

 
 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 

 
 

  
 

 
 
 
 
 
 
 
 

EXECUTIVE SUMMARY 

www.bpaww.com 

H3B Media Ltd                                        
15 Onslow Gardens                                
Wallington                                               
Surrey, SM6 9QL                                    
Tel: +44 (0)208 254 9406                    
Fax: +44(0)208 647 0045                    
www.thinkinghighways.com   
 
 

CHANNELS 

BRAND REPORT 
FOR THE 6 MONTH PERIOD ENDED JUNE 2014 

No attempt has been made to rank the information contained in this report in order of importance,  
since BPA Worldwide believes this is a judgment which must be made by the user of the report. 

THINKING HIGHWAYS is a b2b brand that offers our readers is a unique combination of unbiased, 
in–depth discussion, informed and respected opinion, fascinating case studies and insightful 
interviews which makes our family of publications and web portals indispensable, go-to resources 
that are associated with the thought-leader within the global ITS industry. We are committed to 
promoting and improving innovation and business within the ITS sector globally by consistently 
examining standards, policy, implementationm interoperability and integration as well as 
showcasing advances in the technology that are vital in making this US$50+ billion market as 
strong as it is today and for the future. 
 

THINKING HIGHWAYS serves national and international departments of transport, governmental 
and political organizations, national highway departments and other organizations and companies 
involved in advanced traffic management and intelligent transport including technology suppliers, 
local traffic departments, road operators, toll operators, toll authorities, back office suppliers, auto 
manufacturers, research bodies/ universities, consultancies, traffic operation centers, public 
transport operators, police departments, systems integrators, systems suppliers, OEMs, 
associations and others allied to the field. 
 
 
  
Qualified Recipients include recipients with the functions of Engineering, Operations, Purchasing, 
Technical, Planning, Analyzing, Coordinating, Project Management, Policy Making, Advising, 
Governmental, Senior Management, Management, Law Enforcement, Marketing, Business 
Development, Research & Development, Design, Education and other functions allied to the field 
served. 
 

DEFINITION OF RECIPIENT QUALIFICATION

FIELD SERVED

Below are the Average contacts per occurrence, including frequency per period reported 

 Non-Paid Paid Average 

THINKING HIGHWAYS MAGAZINE (2 issues in the period) 18,656 - 18,656 

 
 

 

 

2 Issues in the period 
18,656 average circulation 

THINKING HIGHWAYS 
MAGAZINE 

 

Audit
Thinking Highways is a 
certified member of 
BPA Worldwide. 

Qualified circulation – average 
18,656 June 2014.  

About BPA and what our audit means: 
BPA Worldwide is the global industry 
resource for verified audience data and 
media knowledge. BPA delivers consumer 
and business media audits of unsurpassed 
rigor, objectivity, accuracy, transparency 
and timeliness – audits that provide 
solid assurance for both media owners 
and media buyers. With rich, in-depth 
information, BPA audits also provide 
advertisers, agencies and media owners 
with audience insights that they can turn 
into competitive advantage. For media 
buyers and owners all over the world, 
BPA helps turn assurance and insight into 
advantage. 

“All audits are not the same”
Find out more at: http://www.bpaww.com

*Publishers’ own figures

• departments of  
  transport,  
• national highway  
  departments,  
• road operators,  
• toll operators,  
• toll authorities,  
• back office suppliers,  
• auto manufacturers,  
• research/universities,  

• consultancies,  
• traffic operations  
  centres,  
• public transport  
  operators,  
• police departments,  
• systems integrators,  
• systems suppliers,  
• OEMs,  
• associations and others. 

• engineering, 
• operations, 
• planning, 
• analysis,  
• coordination, 
• project management,  
• policy making,  
• advising, 
• governmental,  

• senior management, 
• management,  
• law enforcement,  
• marketing,  
• business development, 
• R&D,  
• design,  
• education and other  
  related functions. 

You can download our latest BPA Audit from our website at thinkinghighways.com 

Sectors: Thinking Highways serves numerous sectors 
including:

Job Function: qualified recipients include those 
involved in: 

The magazines are distributed in print worldwide and are 
supported by the interactive online editions which are 
accessed by an additional 33,120* readers and growing.
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Thinking Aloud: Thinking Highways Radio 
Our family of ITS podcasts is growing...

Thinking Aloud – the Thinking Highways podcast
Our bi-weekly internet radio show brings you the latest news, interviews and debate with key industry decision-
makers, what’s on in the industry, thought-provoking opinions from industry commentators, a Thinking Highways 
update and offbeat stories. Average epsiode length: 15 minutes

Thinking Aloud Live From…
These daily podcasts are brought to you from the major ITS and traffic events around the globe. The episodes 
feature interviews with leading industry personalities, event perspectives, news, views, product launches, outdoor 
demo reports and much more. Thinking Aloud Live From...podcasts are an instant information source that are 
invaluable for planning your time, meetings and discussions. If you can’t make it – it’s the next best thing to being 
there yourself. Average episode length: 20–25 minutes

The Thinking Aloud Documentary
Our single-subject podcast documentary series serves as a companion piece to the cover feature article in the 
accompanying issue of Thinking Highways. Presenter Paul Hutton talks to several leading experts in the field, 
from major suppliers to local and national authorities, to find out what the burning issues affecting that subject 
area are and how they are going to be addressed. Topics in 2014 include: Road User Charging, Control Room 
Technology, Connected Vehicles and Intelligent Infrastructure. Average episode length: 20–25 minutes

D
O

CU
MENTA

R
Y     Podcast

Would you like us to produce a special edition of Thinking Aloud about you and your company? 
Contact us to find out more: +44 (0)20 3463 9480 

Thinking Aloud?
What better way to keep up with what the 
industry is saying and thinking than with 
Thinking Aloud, Thinking Highways magazine’s 
increasingly popular internet radio show. 
These podcasts are in instant medium and 
provide immediate access to the marketplace 
via an innovative flexible audio platform.

Thinking Aloud gives you:
3 different ways to reach the marketplace 
3 different ways to bring a subject to life...

Th
in

king Aloud       

     Podcast

Th
in

king Aloud       Live From...

“Having listened to and in some cases participated 
in podcasts from Vienna, Nashville, Toronto and 
Dublin, I find them an invaluable resource even when 
I attend the event. How often do any of us stream 
full conference audio/video when available or 
download presentations or papers en masse from 
the conference proceedings? These compact formats 
really give the flavour of the event and the perspectives 
of key participants with minimal time and effort in a 
way no other medium can offer. In this era of restricted 
travel for both government and private attendees, I 
predict podcasts will be even more valuable for those 
unable to attend events.”   

David E Pickeral, IBM

Paul Hutton
Presenter, Thinking Aloud
Paul is a trained broadcast  
journalist with more than 20  
years experience in radio and TV  
reporting – and his decade spent working 
in ITS gives him a unique insight into what 
makes the industry tick. 

THINKING ALOUD  
PODCAST SPONSORSHIP
To find out what the various podcast 
sponsorship packages for Thinking 
Aloud, Thinking Aloud Live From... and our 
Documentary series can offer you, contact 
our sales team on +44 (0)20 3463 9485

LISTEN NOW

LISTEN NOW

LISTEN NOW

http://thinkinghighways.com
http://thinkinghighways.com
http://thinkinghighways.com/podcasts/?id=7887&page=1
http://thinkinghighways.com/podcasts/?id=7952&page=0
http://thinkinghighways.com/podcasts/?id=8087&page=0
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Positive Thinking Webinars 
How To Get Ahead In ITS and How To Stay There

Another innovative platform offered by H3B Media is our series of ITS-related webinars, 
Positive Thinking. Co-hosted by Thinking Highways editor-in-chief Kevin Borras and 0Cash 
founder and ITS champion Bob McQueen, the webinars either take the form of a two-sided 
Oxford-style debate where “This house believes…” and both sides argue for and against 
the motion, or a more traditional webinar format of subject-specific presentations and 
audience Q&A.

Webinars from Thinking Highways

Positive Thinking webinars are:
• Live events 
• Available after the event at 

thinkinghighways.com
• Free to attendees
• Limited to 100 attendees
•  Promoted in Thinking Highways magazine
•  Distributed to our global online database

Average attendees for these innovative 
sessions: 93

Bespoke webinars with over 100 seats are 
available. Please contact us for rates.

For details of how to:
• Sponsor a webinar
• Commission your own event
• Get your message across to an invited 

guest list

contact Luis Hill now at luis@h3bm.com

Subjects covered so far include: 
• Social Media’s Impact on ITS 
• Enforcement 
• Big Data 
• Connected Vehicles
• Traffic Control Rooms Best Practice

Bob McQueen
Co-Host,  
Positive Thinking

Bob McQueen is one of the  
most widely respected 
personalities in the global ITS 
sector. The Florida-based Scot’s 
unrivalled knowledge of how 
the industry works (or doesn’t) 
makes him an indispensable part 
of the Positive Thinking team.

• Machine Vision
• Adaptive Traffic Signals 
• Distance-based Charging as a Future Funding Mechanism 
• Traveler Information 
• The Effects of ITS

To suggest a topic for one of our Positive Thinking Webinars in 2015 or  
to put yourself forward as a panellist email kevin@h3bm.com

Visit thinkinghighways.com 
to access our archive of Positive Thinking 

webinars, podcasts and magazines

http://thinkinghighways.com
http://thinkinghighways.com
mailto:luis%40h3bm.com?subject=Webinar%20enquiry
mailto:kevin%40h3bm.com?subject=Webinar%20enquiry
http://thinkinghighways.com
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thinkinghighways.com
An invaluable and unique insight 
into the world of Advanced Traffic 
Management and beyond 
It offers users: 
• Daily-updated news 
• A unique archive of well over 1700 articles
• Podcast and Documentary Podcast archive
• Unlimited access to Webinar recording archive
• Exclusive web-only articles and opinion pieces
• Digital editions of all of our magazines 
• Many opportunities for online presence via  
  editorial and advertising channels

Take advantage of the depth of content aimed 
at ITS professionals who come for high-quality 
information and can take away your message.

Our website offers a number of cost-effective opportunities to work 
with us on your marketing strategy:

•  Subject-specific hotlinked webtiles •  Header bar adverts • Ticker logos 

These are just some of the ways in which you can make a lasting 
impression on the visitors to thinkinghighways.com

IF 
Formula 1® DID ITS

Previously looking at how much 
better ITS would be if it had been 
run by either IKEA or Lego, Andy 
Graham examined their success 
and drew lessons that the ITS 
industry could learn from. With 
that in mind, he applies the same 
process for Formula 1

For website sponsorship details contact our sales team on +44 (0)20 3463 9480
For website editorial enquiries or to submit news email us at news@h3bm.com

Contact us 
to find out 
what bespoke 
opportunities 
are available

http://thinkinghighways.com
http://thinkinghighways.com
mailto:gareth%40h3bm.com?subject=Website%20news%20enquiry
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Advertising and sponsorship opportunities
Our comprehensive, multi-platform marketing solution
Innovative, flexible, content-driven options: when budgets are stretched and value for money is vital and you  
need to get your message across, noticed in all the right places by the right people

• PRINT
Full- or half-page 
advertisement
– Thinking Highways 
Europe/RoW 
– Thinking Highways 
North America
– Tolling Review

• DIGITAL
Full- or half-page advertisement, 
or video or audio content
Thinking Highways Extra (THx)

Banner ad, footer ad, hotlinked tile
thinkinghighways.com

Issue by issue sponsorship
Thinking Highways Newsstand App

• AUDIO

 

Logo + 30 second radio commercial + verbal 
credits + interview 

Thinking Aloud Podcast

Thinking Aloud Live From...

Thinking Aloud Podcast Documentary

All three formats of podcast can be produced 
as bespoke episodes allowing clients a personal 
approach to broadcasting their message to our 
entire database or a hand-picked selection.

Webinar sponsorship opportunities are 
available! Contact us for more details.

• VIDEO
Ask us how you can sponsor our daily ITS event 
videos such as Thinking Aloud Live from Gulf Traffic

• EMAIL BROADCAST
Hotlinked banner ad 
Thinking Highways regular newsletter

Hotlinked logo
Thinking Highways Live From... 
podcast daily email

We can also send or create a bespoke, targeted 
email broadcast tailored by or for your organisation. 
They can be sent to our entire global database, 
regionally split or to a hand-picked selection.

P
os

itiv
e Thinking      

    Webinar

D
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Th
in

king Aloud       

     Podcast

For all advertising enquiries contact our sales team on +44 (0)20 3463 9480
luis@h3bm.com • thinkinghighways.com

“ For a few thousand dollars we created interest and 
awareness in our company that we really needed and 
it has helped us tremendously. I can honestly say that 
the marketing solutions delivered by Thinking Highways 
magazine and its podcast Thinking Aloud are tremendous 
value for money and would recommend them to anyone 
wanting to grow awareness of their business quickly ”

Greg Yova, founder and president, Qvision

AUTONOMOUS VEHICLES
•	US Secretary of Transportation, 

Anthony Foxx, gets a glimpse 
into the future

•	Mercedes has launched its 
extraordinary F 015 Luxury 
in Motion research vehicle 
– it’s safe to say that not all 
autonomous vehicles are going 
to look quite like this
SMART HIGHWAYS

•	White lines on the roadway that 
charge themselves in the day 
and glow for 8 hours at night
SAFETY

•	 Jaguar’s latest technology 
research to make drivers and 
cyclists safer
INTELLIGENT LIGHTING

•	Madrid’s LED bulbs are street 
lights ahead of the world

trae

� �

trae

� �

FOREWORD
• THx editor Jason Barnes

CONNECTED CARS
• Vodafone’s Mark Rose talks 

to Jason Barnes about 
the acquisition of Cobra 
Automotive Technologies 
and what it means for vehicle 
connectivity
SMART ROADS

• Caroline Visser of Global Road 
Links considers why smart 
vehicles need more than dumb 
roads to achieve their fullest 
potential 
AUTONOMOUS VEHICLES

• Adrian Jones sums up the 
current state of play in Japan 
for the burgeoning self-driving 
car sector
MOBILITY

• ITS America’s Paul Feenstra 
reports from the Consumer 
Electronics Show in Las Vegas 
– what’s in it for us?

A WOMAN IN ITS
• Katrina Chapman looks back 

to a time before satellite 
navigation systems and mobile 
phones

TRANSPORTATION RADIO
• Bernie Wagenblast talks to 

New ITS New Jersey President, 
Steve Dilts, about his goals for 
the organisation

• California’s Valley 
Transportation Authority 
recently opened its VTA 
Innovation Center and 
Transportation Radio caught 
up with Gary Miskell, the Chief 
Information and Technology 
Officer, to learn more
TECHNOLOGY

• Kevin Borras in conversation 
with Dirk Hendrickx, 
general manager of Barco’s 
operational collaboration 
systems division

• Barix’s Domenico Gambino 
discusses the merits of Audio 
Over IP solutions with Kevin 
Borras

 Listen Watch Read

 Listen
 Watch
 Read
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SHIFTS OF

EMPHASIS
The interplays between vehicles and infrastructure are pushing several 

discussions over responsibility and delivery, says Maxime Flament

M
axime Flament, Head of Sector, 

Safe Mobility with ERTICO – ITS 

Europe, sees a real need for 

Cooperative ITS stakeholders to 

work together to find the appropriate technical, 

political, organisational and financial solutions. 

In the technology context he points out 

that the automotive companies have defi ned 

their territory and business models. 

“They know the value of collecting data 

from the vehicle and as much as possible they 

want to use that data in order to maximise 

the returns on their investments; if they 

can build services around the connected 

http://thinkinghighways.com
http://thinkinghighways.com
mailto:luis%40h3bm.com?subject=Advertising%20and%20sponsorship%20enquiry
http://thinkinghighways.com
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Technical specifications and copy dates
Print
Sizes are depth (millimetres) x width (millimetres)

FULL PAGE 

Trim: 
260 mm deep x 210 mm wide

Bleed (3mm all round): 
266 mm deep x 216 mm wide

Critical matter / type area: 
240 mm deep x 190 mm wide

HALF PAGE DPS 

Trim: 
127 mm deep x 420 mm wide

Bleed (3mm all round): 
130 mm deep x 426 mm wide

Critical matter / type area:
117 mm deep x 400 mm wide

HALF PAGE HORIZONTAL 

117 mm deep x 180 wide

HALF PAGE VERTICAL 

240 mm deep x 90 mm wide

DOUBLE PAGE SPREAD (DPS)

Trim: 
260 mm deep x 420 mm wide

Bleed (3mm all round): 
266 mm deep x 426 mm wide

Critical matter / type area: 
240 mm deep x 190 mm wide

Online   Email broadcast 
Sizes are depth (pixels) x width (pixels)

Banner 100–250x570 pixelsTop Banner 100x630 pixels

Single tile
100x250 pixels

Footer ad
38x194max pixels

Double Tile
250x250 

pixels 

            Sales +44 (0)20 3463 9480 • Editorial +44 (0)20 3463 9482 • News +44 (0)20 3463 9484
     15 Onslow Gardens, Wallington SM6 9QL, UK • info@h3bm.com • firstname@h3bm.com • thinkinghighways.com

Audio/video
Contact us for more details.

ADVERTISING COPY DEADLINES 14/15
(Both regional editions and Tolling Review)

TH 1/15: 8 April 2015
TH 2/15: 22 May 2015

TH 3/15: 4 September 2015
TH 4/15: 6 November 2015

http://thinkinghighways.com
http://thinkinghighways.com
mailto:%5Binsertfirstnameofcontacthere%5D%40h3bm.com?subject=Thining%20Highways%20media%20pack%20enquiry
http://thinkinghighways.com


TECHNOLOGY
•	Adaptive signals are improving 

red light gridlock in San  
Diego

TECHNOLOGY
•	Fancy helping a startup get 

their solar roadway project off 
the ground?

VIRGINIA DOT
•	VDOT’s traffic operations 

center offers an eye on road 
conditions in the State

SELF-DRIVING CARS
•	The world as seen by an 

autonomous vehicle

•	A tongue-in-cheek 
retrospective of the coming of 
the driverless car*

trae

� �

trae

� �

FOREWORD
• THx editor Jason Barnes

DRIVERLESS CARS
• Jason Barnes discusses 

the mass media’s current 
obsession with self-driving 
vehicles with Andy Graham

THE THx INTERVIEW
• Kevin Borras talks to Octo 

Telematics’ Jonathan Hewett 
about insurance telematics: 
what is it and how will it  
benefit both younger drivers 
and owners of autonomous 
vehicles

ROAD USER CHARGING
• The RUC fraternity can 

benefit from the research 
and development of others, 
says Mike Burden

CONNECTED VEHICLES
• How are governments and 

the public sector tackling the 
thorny issue of the connected 
car, asks the IET’s Hugh  
Boyes

TRAVELLER INFORMATION
• David Hytch on implementing 

smart travel schemes 
in a truly smart way

TRB 2015
• Shelley Row talks to her 

successor as Director of the 
US DOT’s ITS Joint Program 
Office, Ken Leonard

THE THx INTERVIEW
• Kevin Borras talks insurance 

telematics with Octo’s 
Jonathan Hewett 

A WOMAN IN ITS
• Kat Chapman assesses the 

differences in quality between 
the roads of today and 
yesterday

TRANSPORTATION RADIO
• Bernie Wagenblast talks to 

Ken Leonard, Director of US 
DOT’s ITS JPO about the 
Connected Vehicle

• Bernie Wagenblast at the 
Women of ITS New Jersey’s 
networking event in Newark 

• Transportation Radio profiles 
ITS Australia in this interview 
with its CEO, Susan Harris

TECHNOLOGY TALKS
• Kevin Borras in conversation 

with Dr Bill Headley about the 
whys and wherefores of Future 
Internet Ware, or FIWARE

 Listen Watch Read
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 Watch
 Read
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EUROPE AND 
REST OF THE 

WORLD EDITION

Europe/Rest of the World and THx
Editorial schedule 2015

THx March 2015 - Traffex 2015 Special

THINKING HIGHWAYS EUROPE/REST OF THE WORLD March/April 2015 
THE SAFETY ISSUE
• TMCs/Critical Awareness • Protocols • Field Operational Tests • eCall • Enforcement (Insurance)
Editorial copy:  1 April  Advertising copy:  8 April
Distributed at Traffex 2015, Birmingham, UK

THINKING cITIES VOL 2 NO 1 May 2015
THx May 2015 - Safety Innovation Focus

THINKING HIGHWAYS EUROPE/REST OF THE WORLD June/July 2015 
THE FINANCE ISSUE
• Road User Charging • Business Models • Shared Services • Smart Cities • Intelligent Payment
Editorial copy: 22 May  Advertising copy: 29 May

THx Aug 2015 - PPP Focus
THx Sep 2015 - ITS World Congress 2015 Special

THINKING HIGHWAYS EUROPE/REST OF THE WORLD Sep/Oct 2015
THE ENVIRONMENT ISSUE  
• EVs • Enforcement (LEZs) • Initial Deployments • Smart Mobility • Weather Monitoring
Editorial copy: 4 September  Advertising copy:  11 September
Distributed at ITS World Congress 2015, Bordeaux, France

THx Nov 2015 - Project Implementation Focus
THINKING cITIES VOL 2 NO 2 November 2015

THINKING HIGHWAYS EUROPE/REST OF THE WORLD Dec 2015/Jan 2016 
THE IMPLEMENTATION ISSUE
• Legislation • Connected Vehicles • Big Data • Smart Cities • Intelligent Infrastructure
Editorial copy:  6 November Advertising copy:  13 November
Distributed at Gulf Traffic 2015, Dubai, UAE

THINKING HIGHWAYS TOLLING REVIEW 2015 
Thinking Highways’ annual review of all the latest developments in the world of electronic toll 
collection, smart payment and road user charging
Editorial copy: 20 November  Advertising copy: 27 November

READ, WATCH, LISTEN...
THx is our multmedia platform that will be produced 
six times a year focusing on the ITS activities of 
countries, regions and cities, a regular ITS America 
section, in-depth articles covering subjects as 
diverse as parking, social media, US state chapters, 
autonomous vehicles and intelligent intersections 
and interactive audio and video sections.  
Find out more at www.thinkinghighways.com/thx

CONTACT US
SALES: +44 (0)20 3463 9485 
luis@h3bm.com
EDITORIAL: +44 (0)20 3463 9482
kevin@h3bm.com
GENERAL: +44 (0)20 3463 9480
info@h3bm.com
www.thinkinghighways.com

THINKING ALOUD PODCASTS
Paul Hutton and the team will be 
bringing you episodes of these 
popular podcasts from all over the 
world throughout the remaining 
months of 2014 and into next year. 
Sponsorship opportunities are 
available for all these programmes 
and if you can’t attend the events 
themselves, listening to Thinking 
Aloud is the next best thing to being 
there! We will be broadcasting from:

21–23 April 2015 
Traffex, Birmingham 
5–9 October 2015 
ITS World Congress, Bordeaux
7–9 December 2015
Gulf Traffic, Dubai, UAE

FIND OUT MORE...

TECHNOLOGY PODCASTS
Our single-subject podcast 
documentary series serves as a 
companion piece to the cover feature 
article in Thinking Highways. Experts 
in the field, from major suppliers to 
local and national authorities, talk 
about the burning issues affecting 
their subject area and how they are 
going to be addressed. 

 
FIND OUT MORE...

 
ROUNDTABLE DISCUSSIONS 
A series of pre-recorded, debate-
led webinars where industry 
thought leaders address the 
hot topics in the intelligent 
transportation and advanced 
traffic management spheres. The 
discussions are recorded as live 
but broadcast the following day 
to ensure a greater audience 
is able to listen to the show. 
Opinions will be sought, views will 
be expressed, questions will be 
raised, answers will be offered 
and solutions may even be 
created. 

More to 
think about...

FIND OUT MORE...



 THINKING cITIES VOL 2 NO 2 Nov 2015

™

™

™

.com

™

.com

The intelligent choice for ITS

thinkinghighways.com 

NORTH 
AMERICA 
EDITION

North America and THx
Editorial schedule 2015

THx ISSUE 5 March 2015 - TRB Round-Up Focus

THINKING HIGHWAYS NORTH AMERIcA March/April 2015 
THE SAFETY ISSUE
• TMCs/Critical Awareness • Protocols • Field Operational Tests • Enforcement (Insurance)
Editorial copy:  1 April  Advertising copy:  8 April

THINKING cITIES VOL 2 NO 1 May 2015
THx ISSUE 6 May 2015 - Safety Innovation Focus

THINKING HIGHWAYS NORTH AMERIcA June/July 2015 
THE FINANCE ISSUE
• Road User Charging • Business Models • Shared Services • Smart Cities • Intelligent Payment
Editorial copy: 22 May  Advertising copy: 29 May
Distributed at ITS America 2015, Pittsburgh, Pennsylvania

THx ISSUE 7 Aug 2015 - P3 Focus
THx ISSUE 8 Sep 2015 - ITS World Congress 2015 Special

THINKING HIGHWAYS NORTH AMERIcA Sep/Oct 2015
THE ENVIRONMENT ISSUE  
• EVs • Enforcement (LEZs) • Initial Deployments • Smart Mobility • Weather Monitoring
Editorial copy: 4 September  Advertising copy:  11 September
Distributed at ITS World Congress 2015, Bordeaux, France

THx ISSUE 9 Nov 2015 - Project Implementation Focus

THINKING HIGHWAYS NORTH AMERIcA Dec 2015/Jan 2016 
THE IMPLEMENTATION ISSUE
• Legislation • Connected Vehicles • Big Data • Smart Cities • Intelligent Infrastructure
Editorial copy:  6 November Advertising copy:  13 November
Distributed at Gulf Traffic 2015, Dubai, UAE

THINKING HIGHWAYS TOLLING REVIEW 2015 
Thinking Highways’ annual review of all the latest developments in the world of electronic toll 
collection, smart payment and road user charging
Editorial copy: 20 November  Advertising copy: 27 November

READ, WATCH, LISTEN...
THx is our multmedia platform that will be produced 
six times a year focusing on the ITS activities of 
countries, regions and cities, a regular ITS America 
section, in-depth articles covering subjects as 
diverse as parking, social media, US state chapters, 
autonomous vehicles and intelligent intersections 
and interactive audio and video sections. 
Find out more at www.thinkinghighways.com/thx

CONTACT US
SALES: +44 (0)20 3463 9485 
luis@h3bm.com
EDITORIAL: +44 (0)20 3463 9482
kevin@h3bm.com
GENERAL: +44 (0)20 3463 9480
info@h3bm.com
www.thinkinghighways.com

THINKING ALOUD PODCASTS
Paul Hutton and the team will be 
bringing you episodes of these 
popular podcasts from all over the 
world throughout the remaining 
months of 2014 and into next year. 
Sponsorship opportunities are 
available for all these programmes 
and if you can’t attend the events 
themselves, listening to Thinking 
Aloud is the next best thing to being 
there! We will be broadcasting from:

1–3 June 2015 
ITS America, Pittsburgh 
5–9 October 2015 
ITS World Congress, Bordeaux
7–9 December 2015
Gulf Traffic, Dubai, UAE

FIND OUT MORE...

TECHNOLOGY PODCASTS
Our single-subject podcast 
documentary series serves as a 
companion piece to the cover feature 
article in Thinking Highways. Experts 
in the field, from major suppliers to 
local and national authorities, talk 
about the burning issues affecting 
their subject area and how they are 
going to be addressed. 
 

FIND OUT MORE...

ROUNDTABLE DISCUSSIONS 
A series of pre-recorded, debate-
led webinars where industry 
thought leaders address the 
hot topics in the intelligent 
transportation and advanced 
traffic management spheres. The 
discussions are recorded as live 
but broadcast the following day 
to ensure a greater audience 
is able to listen to the show. 
Opinions will be sought, views will 
be expressed, questions will be 
raised, answers will be offered 
and solutions may even be 
created. 

More to 
think about...

FIND OUT MORE...

TECHNOLOGY
•	Adaptive signals are improving 

red light gridlock in San  
Diego

TECHNOLOGY
•	Fancy helping a startup get 

their solar roadway project off 
the ground?

VIRGINIA DOT
•	VDOT’s traffic operations 

center offers an eye on road 
conditions in the State

SELF-DRIVING CARS
•	The world as seen by an 

autonomous vehicle

•	A tongue-in-cheek 
retrospective of the coming of 
the driverless car*
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FOREWORD
• THx editor Jason Barnes

DRIVERLESS CARS
• Jason Barnes discusses 

the mass media’s current 
obsession with self-driving 
vehicles with Andy Graham

THE THx INTERVIEW
• Kevin Borras talks to Octo 

Telematics’ Jonathan Hewett 
about insurance telematics: 
what is it and how will it  
benefit both younger drivers 
and owners of autonomous 
vehicles

ROAD USER CHARGING
• The RUC fraternity can 

benefit from the research 
and development of others, 
says Mike Burden

CONNECTED VEHICLES
• How are governments and 

the public sector tackling the 
thorny issue of the connected 
car, asks the IET’s Hugh  
Boyes

TRAVELLER INFORMATION
• David Hytch on implementing 

smart travel schemes 
in a truly smart way

TRB 2015
• Shelley Row talks to her 

successor as Director of the 
US DOT’s ITS Joint Program 
Office, Ken Leonard

THE THx INTERVIEW
• Kevin Borras talks insurance 

telematics with Octo’s 
Jonathan Hewett 

A WOMAN IN ITS
• Kat Chapman assesses the 

differences in quality between 
the roads of today and 
yesterday

TRANSPORTATION RADIO
• Bernie Wagenblast talks to 

Ken Leonard, Director of US 
DOT’s ITS JPO about the 
Connected Vehicle

• Bernie Wagenblast at the 
Women of ITS New Jersey’s 
networking event in Newark 

• Transportation Radio profiles 
ITS Australia in this interview 
with its CEO, Susan Harris

TECHNOLOGY TALKS
• Kevin Borras in conversation 

with Dr Bill Headley about the 
whys and wherefores of Future 
Internet Ware, or FIWARE

 Listen Watch Read

 Listen
 Watch
 Read
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