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PrivatAir and AirClub magazines are edited and designed to 
be kept, found not only onboard the PrivatAir and AirClub 
fleet, but also in the homes of some of the world’s wealthiest 
travellers, exclusive hotel suites and executive airline lounges. 
As such, we work hard to create beautiful, bespoke and 
timeless travel content that will inspire the world’s wealthiest 
travellers. Travel is no longer an exclusivity; where you go – 
and more importantly, what you do – is how the elite now 
distinguish themselves.

The magazines are smart and savvy travel publications – 
intelligent, but still with a sense of adventure – that speak to 
these travellers by delving into real stories and experiences 
from across the globe, such as a perilous two-month trek 
across the Arctic Ocean, or living with Papua New Guinea’s 
Wig Men, a tribe only discovered in the 1970s.

Claire Bennie
Editor
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The magazine is published 
exclusively for the members of 
AirClub, an alliance of seven major 
business aviation operators based 
across Europe and North America. 
While headquartered in Geneva, 
Switzerland, each operator has 
retained its identity, although 
passengers know that by flying  
with a member of the AirClub alliance, 
they will have the highest standards 
as well as the convenience of a 
simple, streamlined booking process.

Clientele include royalty,  
heads of state, public officials, 
celebrities, captains of industry  
and private aircraft owners, who 
wish to have their aircraft managed 
and maintained.  

The readers of AirClub magazine 
are some of the world’s wealthiest  
individuals. They come from 
all over the globe and typically 

O U R  M A G A Z I N E
have a collection of homes, an 
extensive investment portfolio, a 
sophisticated interest in arts and 
culture, as well as a passion for 
sports, travel and luxury products. 

Stories range from exclusive 
interviews with some of the most 
fascinating people of the 21st century 
– our readers’ contemporaries – to 
an exploration of some of the most 
exciting travel experiences and the 
latest trends in fashion and jewellery, 
sports and cars. 

Ultra-high net worth individuals  
are hard to reach, but we have  
them on board. They can afford  
every product and luxury resort  
that graces the pages of the 
magazine. They are always on the 
lookout for the very best, and we  
aim to inspire by offering a smart  
and stylish insiders’ guide for the 
world’s elite travellers. 
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Dubai has weathered the fi nancial 
storm and has bounced back with 
more signature superlative-laden 

projects, writes Laura Latham

reboundOn the
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Th ough it barely lasts 90 seconds, the Palio di Siena 
horse race is rife with myths, legends and accusations of 

foul play, writes Erin Florio
Photography by Greg Funnell

‘This is not a race – 
it’s a war’

P R I V A T
T R A V E L
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Chef Massimo Bottura revels in taking traditional Italian cuisine in new 
directions – this time it’s all the way to the shores of Asia, writes Jenni Muir

P R I V A T
D I N I N G

The New Italian 
Ambassador  to Turkey

Photography by Ben Quinton
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One of the ‘Top 25 Wonders of the World’ is soon to be mirrored 
under the sea off  the Canaries. James Parry went to look

A B O V E  T H E M
P R I V A T

A R T
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Previous spread: the 
1964 Jensen C-V8, which 
combines a British body 
with a big block Chrysler V8 
engine. Only 500 were made 
so it’s a real collector’s item. 
Below: a Classic Car 
Club line-up of a Mercedes 
450 SEL, Jensen C-V8, 
Sunbeam Alpine Series V, 
Jaguar E-type and MKII 
Jaguar saloon

PRI_46_privat_drivingS.indd   48 05/06/2015   14:35

  ITH THE MORNING SUN 

bouncing off its gorgeous gunmetal-blue exterior, the 1964 
Jensen C-V8 glides through the London traffic, causing heads 
to turn as it goes by. Workmen at a building site down their 
tools to gawk at the classic car while more than one cyclist 
risks losing their front teeth by rubbernecking like an excited 
meerkat. Behind the wheel of the Jensen a smile spreads over 
the face of Ian Quest.

‘People’s reaction when you’re in this car is just fantastic,’ 
he says. ‘When you’re in a modern sports car you get this 
mixed response where some people love it but they think 
you’re bit of a show-off. But in an older car you don’t seem 
to get that – people love the nostalgia of it.’

A few years ago Quest’s adoration of vintage cars led him 
to the garage of the Classic Car Club in London. Established 
in 1995, the club is a car-sharing scheme for fans of classic 
automobiles. ‘It started out as a bunch of guys who kept 
buying cars, spending a lot of money doing them up and then 

six months later finding themselves fancying something else,’ 
says the club’s owner, Nigel Case. ‘We realised you don’t have 
to own every car – you could have a pool of cars and people 
pay a subscription to drive them.’ It is a way of avoiding 
having an expensive automobile sitting unused in a garage or 
of having extended test drives before deciding which big-boy 
toy to buy yourself. Not only has the car pool now reached 
over 50 vehicles, there’s now also a franchise in Manhattan 
with its own line-up of classic cars.

Packed in tightly at the CCC’s garage on the fringes of 
London’s financial district there is American muscle (1965 
Ford Mustang), German efficiency and elegance (Mercedes 
Sl Pagoda), British quirk and style ( Jaguar E-type, Austin-
Healey ‘Frog Eye’ Sprite), French élan (Citroen DS) and a 
lot more besides. Paid-up annual subscribers – all of whom 
have to be vetted by the board prior to being approved for 
membership – receive an allocation of points they exchange 
for quality time with the fleet of cars.

P R I V A T D R I V I N G
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on him). In it he explains how his aim has been to explore Italy’s culinary 
identity critically, with irreverence and irony. ‘Italian food is internationally 
appraised and yet often it seems still to be stuck in someone’s 
grandmother’s kitchen,’ he says. ‘It is as if Italian food is not allowed to 
evolve. In Italy there are three things you really don’t dare mess with: the 
Pope, football and your grandmother’s recipes. We did take on those recipes 
and traditions and it’s been a great journey.’

Even so, Bottura thinks the widespread love of Italian food has made 
it more difficult for him to get his ideas across. ‘It has been very hard for 
me to move the Italian kitchen forward in Italy, and even after all these 
years – nearly 20 – and with three Michelin stars, there are still people 
who are sceptical about what we are doing. This is a problem for a 

contemporary chef who is influenced by music, art and the cross-
pollination of ideas!’

Sharing ideas is very important to him, and Never Trust a Skinny Italian 
Chef is more a meditation on creativity and the evolution of Bottura’s 
cuisine than it is a cookbook – though the author also sees it as a book 
about Italy and his love for its ingredients and traditions. 

When he is travelling, Bottura loves to meet chefs who are cooking 
Italian food. ‘Sometimes to see something clearly you need to turn it upside 
down,’ he explains. ‘There are many excellent Italian restaurants abroad, 
especially in Asia. Japan, Bangkok and Hong Kong, for example, have 
some of the most precise and clean Italian food around. They pay great 
attention to detail and respect traditions. In Latin America there is yet 

‘In Italy there are three 
things you don’t mess with: 
the Pope, football and 
your grandmother’s recipes’
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Opposite page, from 
top, clockwise: Bottura in 
the kitchen; gnocchi di seppia 
(cuttlefish and potato gnocchi in 
a tomato soup); pasta e fagioli 
(ravioli stuffed with 
Parmigiano and Ricotta); 
lasagne di polpo. 
This page: plating up vitello 
tonnato, a veal tenderloin with 
a tuna fish mayonnaise, sour 
mixed vegetables and veal juice

another take on the Italian kitchen with many generations of immigrants 
who moved there. The mix of cultures and traditions fascinates me.’

He was particularly dazzled by a 2005 visit to New York’s iconic Four 
Seasons restaurant where for the first time he tasted the classic Italian-
American dish Caesar salad. ‘The Italian maître d’ prepared the dressing 
at our table, adding the ingredients one by one and emulsifying them as 
effortlessly as if he was combing his hair. Nothing will ever top that 
theatrical production.’

On returning to Italy he found he was still thinking about the way that 
salad dressing had cast a spell over the world and decided to devise his 
own version of Caesar salad. In it, the eggs are cured rather like bottarga 
[salted, cured fish roe] and used grated, like Parmesan, while the cheese 

is made into crisp wafers to replace the croutons. Instead of Romaine 
lettuce, it features myriad punchy leaves and herbs, plus faux gelatine leaves 
made from mustard leaf and mustard oil. ‘If you know the ingredients of 
a Caesar salad, it all makes sense,’ says Bottura. ‘If you don’t, then all you 
see is chaos… All the original ingredients are present in different shapes 
and forms. Every bite offers a discovery: pure flavours, singular and defined, 
naked and dressed, Italian and American combined.’

It’s no surprise that many of New York’s top chefs and restaurateurs 
have gone crazy for Bottura, many publicly hailing him during his recent 
US book tour. Which is some contrast to his former experience of 
America when Bottura was in his thirties and worked in a SoHo Italian 
cafe (he subsequently married American Lara Gilmore, a part-time bar 
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A young, self-taught photographer from Iran has astonished his international peers 
with technically inventive portraits of the architectural monuments of his homeland  
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This page: Jumby Bay 
holds 56 private villas, 
whose owners jointly 
administer the island

However, competition comes in the form of local governments, 
who are snapping up these islands specifically to protect them 
from development. The Canadian government has just bought 
a hundred east coast islands for precisely this reason, and 
similar protectionist measures are taking place in the 
Caribbean, where governments have the first right of refusal, 
even if a deal has already been agreed with a private buyer.

 ‘It’s all about who will be the best steward of the island, the 
government or a private owner,’ says Vladi. Successful purchas-
ers may still face potential difficulties getting the relevant plan-
ning permission and freehold titles, he warns.

Another issue can be ‘complex ownership’, adds Meg 
Whitaker. ‘Most islands are family owned, with the ownership 
diluted among the heirs of the original owners. Due to the 
time scales involved and the period of history where lands were 
divided or gifted as a whole, the process needs careful nego-
tiation and client handling.’

The alternative – although such opportunities are scarce – is 
to buy a landmass like Young Island, with a ready-made resort 
and an airport nearby. ‘With its reputation and track record, 
Young Island is a rare investment opportunity indeed,’ says 
Walter Zephirin, who is fielding interest from US and 
European investors (Farhad Vladi also reports that the first 
Chinese are starting to sniff around private islands: ‘Not for 
private use as they hardly have any holidays. They want to make 
money, either by sub-dividing islands, or building resorts.’).

Lucky buyers may even find the odd uninhabited island 
where the local government is keen to support development 
in order to create jobs. Isle A Quatre, near Bequia, has been 
owned by the same family for around a hundred years, but is 
now on sale for $54m through the Grenadines Collection, 
complete with approved plans for a resort with 50 luxury villas, 
a boutique hotel and marina. Crump Island off Antigua is also 
earmarked for a luxury development of Mustique-style villas.

For the cash rich and time poor, the easy alternative is to 
buy a property on a ready-established private island. There are 
few more idyllic than Jumby Bay, a five-minute ferry hop off 
Antigua’s north coast, whose 56 villa owners also jointly admin-
ister the island. Some of these villas are so big that they almost 
qualify as island resorts. The five-acre Lazy Lizard estate, for 
example – not for sale, but available to rent out from $11,500 
a night – has eight pavilions housing separate sleeping areas 
set around a vast free-form pool with a bar in the middle. The 
colonial-style Ty Molineux, on sale for $30m through Knight 
Frank, sprawls across eight acres and, besides an eight-bedroom 
house and 65ft pool, has a floodlit tennis court, gym, spa and 

‘For anyone who prefers to 
build their own resort from 
scratch, there are plenty of 
undeveloped islands for sale’

croquet lawn. Like many of the mansions on Jumby Bay, both 
of these mega-properties also have private access to their own 
stretch of beach.

‘This isn’t a celebrity place and you don’t get paparazzi here,’ 
says Andrew Robson, Jumby Bay’s property sales manager. 
Although you sense that might not always be to a property 
agent’s advantage. ‘I have these amazing houses to sell, but the 
owners don’t like to advertise their island too much.’

Ah yes, the private island entrepreneur’s conundrum: how 
to market a resort so it’s financially successful, yet make guests 
feel they’ve just stumbled across the world’s best-kept secret. 
One to ponder as you sit on the beach and look out across the 
sea that rings your own private world.
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For Italian men an E Marinella tie is a mark of having arrived. 
Josh Sims joins their ranks
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Ahead by 
a Neck

Photography by Susan Wright
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PrivatAir and superyacht builder Oceanco both pride themselves on 
excellence in the luxury market, writes Charlotte Pénet

S E T T I N G  N E W 
S T A N D A R D S

P R I V A T
A I R
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IN THE LAST EIGHT YEARS, the global economy has trav-
elled through turbulence that has had a lasting impact on the 
way customers and companies spend. Even among the most 
fortunate, the days of signing cheques and distributing cash 
without counting have faded into the past. However, despite the 
gloom, luxury travel has remained largely unscathed, and there 
are two industries that continue to push the boundaries in inno-
vation and excellence: the private aviation and the superyacht 
markets. PrivatAir, the Swiss private aviation company, and 
Oceanco, one of the world’s fi nest superyacht builders, are two 
such pioneering companies.

Christian Hatje, Senior Vice President Business Aviation at 
PrivatAir, explains why a shared approach is mutually benefi cial 
for these two industries: ‘In private aviation, as in superyachting, 
we are talking to the same elite clientele. Th ese are people whose 
lives are extremely complex and who require an exceptional level 
of service. Ideally, we would want to ensure that their travel 
experience overall, be it by air, by sea or by road, is seamless in 
every way – in terms of environment, service and reach.’

Oceanco, founded in 1987, shares the same vision. Th e large 
yacht builder has a reputation for its high-quality engineering 
as well as its ability to deliver exceptional design. Oceanco has 
the capacity and resources to build the world’s largest and most 
sophisticated yachts. It specialises in 80m-plus yachts, and 
recently built a high-tech dry dock facility to accommodate 
yachts up to 140m in length. Engineering, design and crafts-
manship are all of the highest quality – and all considered with 
the owner’s needs and desires in mind. And Oceanco’s attention 
to detail continues after the ship sets sail. Its Life after Launch 
programme means that Oceanco off ers support – be it engineer-
ing, mechanical or aesthetic – wherever you are in the world.

PrivatAir takes a similar approach. Often its aircraft arrive 
without any interior or livery, and the specialised team work 
closely with the manufacturers, designers and completion cen-
tres in order to create a unique interior. PrivatAir also off ers a 
full service to ensure smooth running of operations after the 
client has purchased the aircraft. For PrivatAir and Oceanco, the 
focus on building a meaningful long-term collaboration with 

‘A yacht is one of the 
few places where our 

clients can be at ease, in 
their own environment.

We are here to enable that’
Left: the 88.5m-
long superyacht Nirvana.
Right: Oceanco’s Group 
Marketing Manager, 
Paris Baloumis
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AIRCLUB NETWORK

AirClub, headquartered in Geneva, is a 
corporate jet alliance of seven members 
based in seven countries in Europe and 
America:

ACM Air Charter
Air Alsie
Air Hamburg
Flying Group
GlobeAir
Prime Jet
PrivatAir

PRIVATAIR

PrivatAir, also based in Geneva, is a private 
and commercial aviation company with a fleet 
of private jets operating within the AirClub 
network of 138 jets.

 

406,415
passengers carried by the 
AirClub network in 2014

800
AirClub flies to over 800 
cities in 66 countries

11,000
Circluation of printed copies 
of AirClub and PrivatAir 
magazines, available on 
AirClub and PrivatAir planes, 
in private jet lounges and 
exclusive hotels
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Th e lily pond is the fi rst 
thing you see of the Four 

Seasons Sayan after walking the wooden bridge 
suspended above the Ayung Gorge. It sits on top 
of the lobby, which is a futuristic, elliptical, three-
storey building, more suited to a Star Wars fi lm 
than a fi ve-star Balinese resort. But otherwise this 
is an environment that is not so much science-
fi ction as utopian. From the edge of the pond it is 
possible to appreciate the vast scale and beauty of 
the property: hibiscus and palm-fringed paths 
weave through tropical gardens bounded by ter-
raced rice paddies in one direction and the roaring 
Ayung River in another. Harder to spot are the 

Resort

R A I N F O R E S T  R E T R E AT
resort’s 42 luxurious villas, which are discreetly 
dotted around Sayan’s 18 acres. Each of these is 
prefaced by its own meditation area and small 
pond, with a stone staircase that leads down to the 
front door. Walk through the villas, with their rich 
teak furniture, Balinese artwork and exotic hand-
crafted fabrics, for an outdoor living area, private 
pool, and secluded, lush garden fragrant with jas-
mine and frangipani. In some cases, as with the 
opulent three-bedroom Royal Villa, the gardens 
present sweeping views of the river and rice fi elds.

In such surroundings, days pass by languidly, 
although there are options for jungle hikes, treat-
ments at the spa villa or Indonesian cookery 

classes. Should anyone feel the need to leave the 
resort, the town of Ubud, Bali’s artistic and cul-
tural centre, is a 20-minute drive away.

Sayan is even more enchanting at night. Th ere 
are two restaurants: Ayung Terrace, perched above 
the gorge and specialising in refi ned Indonesian 
cuisine, or the Riverside Cafe, where dining is illu-
minated by fl ickering candles and lanterns set in 
the adjacent pool. Former chef de cuisine to the 
Qatari royal family Jocelyn Argaud has recently 
overhauled the menu at the latter, serving simple, 
exquisitely prepared French-inspired food with 
ingredients from the hotel’s garden. Claire Martin
fourseasons.com
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$486.4k
Minimum household income of  
Ultra-high net worth individuals 
(UHNWI)

$40tn
Combined net worth of the top 200 
UHNW families

$21.6bn
Total annual spend of UHNWIs on 
fashion

$9bn
Total annual spend of UHNWIs on 
watches

$325k
Average UHNWI annual personal 
spend on hotels and villas

$248k
Average annual spend on jewellery 
per passenger

$117k
Average annual spend on fashion 
accessories per passenger

$107k
Average annual spend on spa visits 
per passenger

Sources: Forbes; Prince & Associates Spending Survey



2 0 1 6  M E D I A  K I T

O U R  A D V E R T I S E R S

3780 Gstaad - Switzerland
Phone: +41 33 748 50 00
info@palace.ch - www.palace.ch 

 Magic in th e Mountains
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“PLUME DE CHANEL”

RING AND JEWELLED HEADPIECE WHITE GOLD AND DIAMONDS

173 NEW BOND STREET - LONDON W1

SELFRIDGES WONDER ROOM - LONDON W1 HARRODS FINE JEWELLERY & WATCH ROOM - LONDON SW1

FOR ALL ENQUIRIES PLEASE TELEPHONE 020 7499 0005

www.chanel.com
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Damiani
Monaco Yacht Show
Audemars Piguet
Gulfstream
Kilian
& many more



2 0 1 6  M E D I A  K I T

O U R  A D V E R T I S E R S

THE VALLÉE DE JOUX. FOR MILLENNIA A HARSH, 

UNYIELDING ENVIRONMENT; AND SINCE 1875 THE 

HOME OF AUDEMARS PIGUET, IN THE VILLAGE OF LE 

BRASSUS. THE EARLY WATCHMAKERS WERE 

SHAPED HERE, IN AWE OF THE FORCE OF NATURE 

YET DRIVEN TO MASTER ITS MYSTERIES THROUGH 

THE COMPLEX MECHANICS OF THEIR CRAFT. STILL 

TODAY THIS PIONEERING SPIRIT INSPIRES US TO 

CONSTANTLY CHALLENGE THE CONVENTIONS OF 

FINE WATCHMAKING.

TO BREAK THE RULES,
YOU MUST FIRST MASTER 
THEM.

ROYAL OAK 
CONCEPT GMT 
TOURBILLON
IN TITANIUM, WHITE 
CERAMIC BEZEL.

No.119689 Audemars Piguet.indd   1 04/08/2015   11:16

*At the typical initial cruise altitude of 12,497 m

Anyone can travel, but few will travel in the unsurpassed comfort and style of the Gulfstream G450™. 

From 100 percent fresh-air circulation and low cabin sound levels, to a comprehensively equipped 

galley and intuitive touch-control entertainment system, the G450 has cabin amenities to help you 

cross continents and arrive refreshed and relaxed wherever your destination.

ABIN BLISSC

CABIN ALTITUDE: 1,524 M*
 PASSENGERS: UP TO 16
SIGNATURE OVAL WINDOWS: 12

GULFSTREAMG450.COM
To contact a Gulfstream sales representative 
in your area, visit gulfstream.com/contacts.    
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House of Fine Yachting

23 - 26 september 2015
port hercules, monaco

UNDER THE HIGH PATRONAGE OF HIS SERENE HIGHNESS PRINCE ALBERT II OF MONACO

OFFICIAL SPONSOR
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“My goal is to put perfumery back on its pedestal by going back to the truth about perfume, back to the 
way perfume was made in the late 19th century, while adding a contemporary twist at the same time.” Kilian 
Hennessy

Kilian Hennessy creates exclusive fragrances composed with the highest quality of raw materials and the rarest 
and most expensive essential oils, without any limit to the perfumer’s imagination. 

In collaboration with the oldest French crystal maker Saint Louis, Kilian Hennessy has imagined an outstanding 
crystal carafe, each containing a unique creation. One of a kind scents available to only one customer. 

Call a KILIAN boutique to discover these unique perfumes.

NEW YORK BOUTIQUE

804 Washington Street 

 +1 212-600-1298 

 
 PARIS BOUTIQUE

20 rue Cambon  

+33 9 66 82 94 14 

LONDON BOUTIQUE

Harrods  

+44 (0)2078938832

No.117552 - By Kilian DPS.indd   2 20/02/2015   14:59 No.117552 - By Kilian DPS.indd   3 20/02/2015   14:59

“Luxury, quality, service – these are the keys of 
communications for our partnership with PrivatAir 
and AirClub magazines.

Our grateful compliments for your strong help and 
cooperation in reaching the best target consumers 
matching our products’ philosophy and goals.”
Andrea Artioli

CEO. Artioli
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PROMOTIONS
We can create bespoke promotions or 
composite promotions to help you engage 
with our audience.

GATEFOLDS
We also offer gatefolds on promotions for 
maximum visibility and engagement.
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Per quarterly issue
Full page (ROP) £ 10,300
Outside back cover £ 12,400
Inside back cover £ 11,800
Inside front cover spread £ 22,300
Double-page spread £ 18,500
 
Advertorials 
Double-page spread £ 21,275

Volume discounts 
2 issues 10%
4+ issues 20%
 
Special formats on request
Price lists in other currencies  
available. Please contact Ink. 

Contact
Manuela Festa manuela.festa@ink-global.com
Advertising Director
+44 20 7625 0909
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Spring   15th February  5th March
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