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ALCOHOL IN SOCIETY: 
Telling a story of leadership and partnership through 
effective campaigns. 

ECONOMIC & SOCIAL CONTRIBUTION TO SOCIETY: 
Describing our total contribution to the community. 

EMPLOYER BRAND: 
Creating a powerful and effective employer brand. 

INNOVATION: 
Known as a progressive company in how we think 
and act. Innovating with purpose and becoming 
renowned for sustained innovation growth. 

CONSUMER BRANDS: 
Consolidating growth drivers to reinforce what our 
company stands for. 

PERFORMANCE: 
Consistently delivering performance with a clear 
articulation of our business strategy. 

BRAND 
DIAGEO 



Seagram Advertisement 1930s 

Haig Club Advertisement 2015 



TO CREATE  
ONE OF  

THE BEST 
PERFORMING  

MOST TRUSTED 
AND RESPECTED 

CONSUMER 
PRODUCTS 

COMPANIES 

7 

ALCOHOL IN SOCIETY: 
Telling a story of leadership and partnership through 
effective campaigns. 

ECONOMIC & SOCIAL CONTRIBUTION TO SOCIETY: 
Describing our total contribution to the community. 

EMPLOYER BRAND: 
Creating a powerful and effective employer brand. 

INNOVATION: 
Known as a progressive company in how we think 
and act. Innovating with purpose and becoming 
renowned for sustained innovation growth. 

CONSUMER BRANDS: 
Consolidating growth drivers to reinforce what our 
company stands for. 

PERFORMANCE: 
Consistently delivering performance with a clear 
articulation of our business strategy. 

BRAND 
DIAGEO 

BRAND DIAGEO – KEY AREAS OF FOCUS 







BRAND DIAGEO PURPOSE 
Celebrating Life, Every Day, Everywhere 

...by making the most of life, being the best we can be at work, at home, with friends, in the community and for the community. 

A
U

D
IE

N
C

E 
A

N
D

 M
&

E 
C

A
H

N
N

EL
S 

C
O

N
TE

N
T 

PAID, EARNED and OWNED - STRATEGIC MEDIA PLAN 

STAKEHOLDERS 

Data and Insights from Periodic and Real-Time Stakeholder Research combined with Digital Analytics 

Alcohol in Society 
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