
Super Bowl XLVIII

The ATP Rio Open Tennis

CIMB Classic Golf Tournament

Glasgow 2014 Commonwealth Games 

Abu Dhabi HSBC Golf Championship
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Global Events.  
Designed and Delivered.



The last two years have seen us grow 
exponentially; from a UK-based event rental 
company to an unequivocally global business 
with 19 offices across four continents.

We have welcomed to the group two leading 
event companies; Karl’s Event Services in the 
USA (now Arena Americas) and Asia Tents 
International in Malaysia, (now Asia Tents 
Arena). In response to further demand in the 
Middle East we opened our first Saudi Arabia 
office, Arena Tents Saudi Arabia.

We now have three divisions: 

• Arena UK & Europe: incorporating Arena 
Seating, Arena Structures, Spaceworks,  
Well Dressed Tables, Arena Interiors and 
Arena Overlay

• Arena Americas: which has five offices 
across the USA

• Arena Middle East & Asia: which 
includes Harlequin Arena, Asia Tents Arena 
and Arena Tents Saudi Arabia  

A WORD FROM OUR CEO, GREG LAWLESS

The launch of our Arena Group global 
newsletter reflects the company’s dynamic 
growth and highlights the role we play at the 
heart of many of the world’s landmark events.

226,795.77 SQ FT 
WORLD’S LARGEST SINGLE UNIT 
TENTED STRUCTURE FOR FRIEZE 
ARTS FAIR IN NEW YORK

These acquisitions represent a significant progression in our capability, which is 
already being reflected by the high profile new business wins being reported across 
the group, such as this year’s Ryder Cup. 

A recent industry report shows that 2014 is going to be the biggest year ever for 
global sporting events – with total worldwide revenue of $146.47bn – and it’s 
showing no sign of slowing down. We are involved in many of the events taken 
into consideration for the survey, including the Winter Olympics and the  
FIFA World Cup. 

There is also of course our sponsorship of the Glasgow 2014 Commonwealth 
Games, which we are incredibly proud to be involved with.

But whatever growth lies ahead, one thing will remain the same; our ethos.

We remain focused on providing every client, no matter what the size or genre 
of event, with the highest quality temporary event environments suited to their 
culture, budget and brand. And it’s our talented and loyal employees that enable 
this; they are trusted professionals who know their individual territories and 
specialities inside out.

What this expansion has offered us is the ability to share knowledge and 
resources across all offices, which is particularly pertinent for those events that 
tour globally who can now achieve the same look, feel and standard anywhere in 
the world with the Arena Group. With spectators, brands and sponsors constantly 
expecting events to be bigger, better and more polished this is becoming ever 
more important.

We are proud to be at the forefront of making this vision a reality.
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OUR AWARDS CABINET

BEST SUPPLIER &  
INNOVATION OF THE YEAR

Event Production Show 

BEST TENT INSTALLATION 
Special Event Show in Nashville,  

for Tiffany & Co. Blue Book

BEST USE OF TENTING EqUIPMENT & 
BEST USE OF RENTAL EqUIPMENT 2013

NACE ISES Chicago Excellence (N.I.C.E) 
Awards for Frieze Art Fair in New York City

TOP 50 
COMPANIES 
IN SPORT

International sports magazine Sports Pro named Arena Group as 
one of the ‘Top 50 Companies Shaping Sport in 2014’, recognising 
the significant role played in improving the temporary event 
infrastructure solutions available to major events.

The group was praised for its sustainable approach to stadium 
redevelopment, with the London 2012 Olympic Beach Volleyball 
stadium cited as a benchmark for the future.

The list featured some of the biggest names in the global sport 
industry spanning everything from suppliers to sponsors, including 
Disney, Twitter, IMG, GlaxoSmithKline, Coca Cola and AEG.

OUR CLIENTS
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Arena Americas
“Since Arena Group acquired Arena Americas (previously Karl’s Event Services) 
in 2013, we’ve gone on to break world records, supply structures in sub zero 
temperatures, and use bespoke engineering to create a true jewel in the heart of  
New York City. It’s been a great year for every one of our five offices across the states.”
John haener, Ceo, arena ameriCas.
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NBA ALL-STARS
Arena Americas brought the Bud Light brand to life at the Sprint NBA 
All-Star pre-game concert in New Orleans, installing a fully branded 
30m clearspan Arcum structure for the Bud Light District fan zone.

As part of the pre-game events surrounding the NBA All-Star Game 
at the Smoothie King Center, the concert saw performances from 
stars including Jason Derulo, Aloe Blacc and Grammy-nominated 
recording artist Mack Wilds.

The curved roof, double deck structure featured a glass fronted 
balcony running the width of the structure with two external 
staircases and a large decking area at the front.

SUPER BOWL XLVIII
As the media frenzy began ahead of Super Bowl XLVIII, Arena Americas supported the NFL by creating additional venues 
for the thousands of fans ready to descend upon MetLife Stadium in New Jersey and Super Bowl Blvd in Times Square. 

At the stadium, where the Seattle Seahawks took on the Denver Broncos, the Arena Americas team installed tents 
across the NFL tailgate and fan zone areas, as well as two branded 20m single-slope structures, which became the 
main stadium entry areas.  Meanwhile, 560 m2 of tents lined Times Square creating additional fan facilities for the 
festivities in the run up to the big game. 

MERCEDES-BENz FAShION WEEk
New York City’s Lincoln Center became home to a bespoke Arena Americas structure designed specifically for 
Mercedes-Benz Fashion Week. 

Lincoln Center’s capacity was extended with over 85,000 sq ft of tentage.  The temporary fashion venue came 
complete with a custom aluminum composite hard façade designed to reflect Mercedes’ luxury brand and finish, and 
incorporated a level floor, HVAC and lighting. 

Arena Americas endured freezing temperatures and more than a foot of snow to prepare for the Fashion Week and 
Super Bowl events, which ran simultaneously.
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Tiffany & Co
The iconic Tiffany & Co. Blue Box brand was brought to life by Arena 

Americas as it helped the company launch its new jewellery line in 

association with Baz Luhrmann’s The Great Gatsby. 

New York’s Rockefeller Center became home to a giant replica of the 

instantly-recognizable gift box, which covered the entire 15,000 sq ft 

famous ice rink. Great attention to detail was required to install the 

custom-built 39m by 31m structure, which included a custom 12° pitch 

into the iconic location.

The structure was wrapped with a specially-ordered trademark Tiffany 

blue fabric façade, with the entrance enhanced by an oversize Tiffany & Co. 

white bow, giving a true touch of elegance. 



Arena Middle East & Asia
“Arena Middle East & Asia has undergone extensive growth this year 
with the acquisition of Asia Tents International (now Asia Tents Arena) 
in Malaysia and the opening of the group’s first ever Saudi office, 
Arena Tents Saudi Arabia. Our Dubai office, Harlequin Arena, has 
also continued to grow its reputation for offering the highest quality 

temporary structures and complete interior design and fit out.”
Paul Berger, Ceo, arena middle easT & asia
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CIMB CLASSIC
The CIMB Classic gained official status on the 
PGA Tour in Southeast Asia for the first time, 
bringing greater significance to the tournament, 
and attracting leading players to the Kuala 
Lumpur Golf and Country Club.

Arena Middle East & Asia installed 10,000m2 
of temporary event infrastructure including 
the covered tournament entrance, a 15m by 
85m double deck hospitality structure, public 
catering village, merchandise stands and all 
back-of-house structures.

The central feature was two flagship double 
deck hospitality structures overlooking the 18th 
and 14th greens.

SAMSUNG BEACh 
SOCCER
The group was once again tasked with creating 
the ultimate temporary beach soccer stadium, 
this time for the SAMSUNG Beach Soccer 
Intercontinental Cup at Dubai’s International 
Marine Club.

The project follows the success of the group’s 
renowned beach stadium installations; the FIFA 
Beach Soccer World Cup 2013 Asian qualifier 
on Qatar’s iconic Katara Beach in January 2013 
and the London 2012 Olympic beach volleyball.

hSBC ABU DhABI GOLF 
ChAMPIONShIPS
One of the biggest events on the PGA 
European Tour, the 2014 HSBC Abu Dhabi 
Golf Championship attracted the likes of Rory 
McIlroy and Phil Mickelson as Spaniard Pablo 
Larrazabal clinched the title by just one shot.

Arena Middle East & Asia worked with IMG 
for the 6th consecutive year, creating a new 
hospitality offering for its championship 
pavilion on the course’s flagship 18th hole.  
See front cover image.

SAUDI ARAMCO IThRA 
kNOWLEDGE PROGRAM
Arena Middle East & Asia managed the entire 
temporary overlay at the Saudi Aramco Ithra 
Knowledge Program, a cultural celebration 
welcoming half a million visitors to the region 
of Dhahran.

The project was Arena Group’s largest and 
most complex project in 2013; with 11,000m2 of 
structures to house exhibits such as interactive 
shows exploring Islamic and Arab heritage.

This included the construction of the only 
theatre on the east coast of Saudi Arabia; a 
stunning 40m dome structure with a seating 
capacity of over 1,000 using Arena Group’s 
clearview™ seating.
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red Bull air 
race World 
Championship
Returning after a three year 

break The Red Bull Air Race 

World Championship headed 

once again to Abu Dhabi’s 

Corniche beachfront.

This year’s series was the 

largest to date with Arena 

Middle East & Asia installing 

over 4,000 m2 of temporary 

structures complete with full interior fit-out. Taking centre stage stood 

the 15m by 15m VIP Sky Lounge, situated on a custom-built tiered deck 

overlooking the sparkling blue waters.

The structure was carefully designed to reflect the Red Bull brand  

with branded fascias, bespoke pergolas and 5.5m ‘tail wings’ added to 

each corner.



Arena Overlay
“Arena Group’s specialist overlay team was established ahead of the 
London 2012 Olympics and since the games we’ve been busy working 
everywhere from the FIFA World Cup in Brazil to the Sochi 2014 Winter 
Olympics. Our project management skills and patented products – 
including our demountable clearview™ grandstand system – has 
attracted international interest.” 
Joe o’neill, inTernaTional Business develoPmenT direCTor, arena grouP.
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Over 5,000 of Arena Group’s 
clearview™ seats were 
installed into Salvador’s Arena 
Fonte Nova stadium in Brazil 
ahead of 2013’s Confederations 
Cup. These will be back in place 
ready for this year’s eagerly-
awaited FIFA World Cup.

The demountable seating and 
sub-structure, installed and 
managed by Arena Group’s 
Brazilian partner FAST 
Engenharia, brings the stadium 
capacity to 61,500. The seats were removed and used at Brazil F1 and Rio Open ATP Tennis, 
showcasing the true flexibility and sustainability of temporary infrastructure.

FORMULA 1 INTERLAGOS SAO PAULO
Over 5,000 clearview™ seats 
were installed for the Brazilian 
Grand Prix, forming part of 
45,000 seats which lined the 
4,400m track at the Interlagos 
race course in Sao Paulo.

Used specifically for VIPs, the 
system, which stood at 24 rows 
high, was installed with partner 
FAST. The project continues 
Arena Group’s longstanding 
relationship with Formula One, 
where it provides overlay and 
turnkey event services across the 
UK, Europe and Middle East.

SOChI 2014 WINTER OLYMPICS
Arena Group scaled the dizzying heights of the Sochi 2014 Olympic mountain cluster, installing 
bespoke scaffolding structures to allow the global media to capture the winter sports in all their glory.

Contracted directly by the Sochi Organising Committee and working alongside local partners, Arena 
Group designed and installed over 130 camera platforms and cable bridges across the Mountain and 
Coastal Clusters . This included one at the top of the vertigo-inducing 213m ski jump drop.

The ATP Rio Open Tennis
Arena Group’s clearview™ seating system helped make the first ever Rio Open 

possible, as it was used to construct the 6,300 seat temporary stadium at the Jockey 

Club Brasileiro.

A joint venture between IMG and EBX Group, The Rio Open Tennis by Claro hdTv is 

the only combined ATP World Tour 500 and WTA International event in South America.

Completed in collaboration with Arena Group’s Brazilian partner FAST, the stadium 

was reminiscent of the 15,000 seat demountable stadium designed and installed by 

Arena Group at the London 2012 Olympics.

CORINThIANS STADIUM IN SAO PAULO
The Corinthians Stadium will feature 
the largest ever temporary structures 
to be built in Brazil; two 9,000+ seat 
demountable grandstands situated in 
the North and South stands.

Built by FAST Engenharia using Arena 
Group’s clearview™ seating system 
and supporting steel work, the huge 
two-storey buildings will incorporate 
food and beverage outlets, toilets and 
officials and media rooms, with full 
working electrics and water. Each 
structure will stand at 102m wide and 
30m height, with 54 rows of seats.



Arena UK & Europe
“Arena UK & Europe’s continued focus is on providing a full service offer to our 
clients. We have experienced an increase in customers who are realising the 
benefits of engaging Arena across all aspects of their events; from grandstand 
seating, temporary structures, design services, scaffolding, furniture and 
tableware. 2014 is set to be our busiest yet, delivering our calendar of regular 
projects along with Ryder Cup and Commonwealth Games.” 
grahame muir, Ceo, arena uK & euroPe
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GLASGOW 2014 COMMONWEALTh GAMES
Arena Group is an official sponsor of the Glasgow 2014 Commonwealth 
Games this summer, as an Official Overlay and Temporary Structures 
Provider and Exclusive Provider of Temporary Seating.

The team will install over 230 structures; totalling more than 20,800m2. 
They’re also tasked with delivering every single temporary seat at the 
Games, around 22,000 in total across 10 venues, along with camera 
platforms, wheelchair access platforms, press positions and commentator 
platforms. This includes exhibition services across all venues.

RYDER CUP 2014
Following the successful delivery of the 2010 Ryder Cup overlay, the PGA 
awarded a brand new contract to Arena UK & Europe to supply the 2014 
competition at Gleneagles, which will see every division working across the 
prestigious site.

Triple and double deck hospitality structures will overlook the 18th and 12th 
greens, with full interior fit out, furniture and tableware. A state-of-the-art 
media centre, grandstand seating and on-course event structures including 
media platforms and scoreboards are also being designed and installed. 

ChELTENhAM GOLD CUP hORSE RACING
As part of a four year contract with the Jockey Club to provide temporary seating and structures 
at Cheltenham Festival, Aintree Grand National and Newmarket Racecourse, Arena UK & Europe 
installed the largest structure in Cheltenham’s history.

Elated crowds enjoyed the atmosphere across the four day festival; the first major event in the UK 
equestrian calendar. Arena designed and installed over 200 linear metres of Arcus triple-decked, 
glass-fronted hospitality structure, incorporating  extensive facilities including three restaurants.
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ARENA Uk & EUROPE’S ICE 

RINk DIVISION hAS UNDERGONE 

EXTENSIVE GROWTh AND ThIS 

YEAR WILL DELIVER OVER 24 

TURNkEY ICE RINkS PROjECTS 

ThROUGhOUT ThE Uk.

ATP WORLD TOUR FINALS
Arena UK & Europe was back at the Barclays ATP World Tour Finals for the fifth year, providing 
over 9,000sqft of temporary overlay across London’s iconic O2 Arena, including a brand new 
triple decker hospitality structure for the sponsors’ hospitality village.

In line with the organiser’s 
ambitions to create a warmer 
practice environment for players 
and a more exclusive viewing 
environment for sponsors, 
Arena Group worked closely 
with the production and sponsor 
hospitality teams to design  
and install the bespoke 15m 
x 35m triple deck hospitality 
structure overlooking the players’ 
practice court.

aegon Tennis Championships
As part of a newly awarded five year contract with the LTA, Arena Uk & Europe was back 

at The Queen’s Club for the 34th year transforming the venue ahead of the AEGON Tennis 

Championships.

Over 8,800 seats were carefully built over the existing permanent infrastructure complete 

with an additional 12,500m2 of temporary structures, and over 100 tonnes of substructure 

were installed across the entire venue.
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 arena_group          www.arenagroup.comGlobal Events. Designed and Delivered.

GLOBAL hEADQUARTERS

Arena Group head Office,  
85 Newman St,  
London W1T 3EU, Uk

Tel: +442074845003

info@arenagroup.com 
www.arenagroup.com

hARLEQUIN ARENA

PO Box 114384,  
Dubai, United Arab Emirates

Tel: +97143470110 
Fax: +97143473735

info@harlequinmarquees.com 
www.harlequinmarquees.com

ASIA TENTS ARENA

Lot 863, jalan Subang 8,  
Taman Perindustrian Subang, 
47500 Subang jaya, Selangor,  
kuala Lumpur, Malaysia

Tel: +60380251255 
Fax: +60380259255

sales@asiatentsarena.com 
www.asiate ntsarena.com

ARENA TENTS  
SAUDI ARABIA

PO Box 53750 Riyadh kSA

Tel: +966 11 489 6531 
Fax: +966 11 489 6532

rmillward@arenagroup.com 
www.arenagroup.com 

ARENA AMERICAS

Corporate headquarters 
7000 S. 10th Street, Oak Creek,  
WI 53154, USA

Tel: +8003836332

info@arenaamericas.com 
www.arenaamericas.com

BRAzIL

Av. Francisco Matarazzo,  
1500, 18o andar,  
Barra Funda CEP: 05001-100 -  
São Paulo - SP Brazil

Tel: +41 7868 896 18

mcaballero@arenagroup.com

19 GLOBAL OFFICES 
AND A NETWORk OF 
LOCAL PARTNERS


