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history and current
requests.

Talisma CRM Portal

Aleading provider of Customer Relationship Management (CRM) software, Talisma offers powerful, integrated,
and easy-to-use, multi-channel relationship management solutions across the full spectrum of service, sales,
and marketing activities. From self service and assisted service to proactive services, Talisma CRM enables
a wide range of services that enhance customer satisfaction and cater to specific customer requirements.

Featuring advanced product features and enhanced usability, Talisma’s CRM solutions integrate the power
of email, phone, chat, SMS text messaging, print, portal, and web self-service with a robust and mature
web services platform, comprehensive analytics, and a system-wide knowledgebase. Offering enterprises
a 360° view of customers and multi-channel support on a single platform, Talisma CRM optimizes
operational efficiencies and delivers an exceptional customer experience.

Empower Customers with Talisma CRM Portal

Designed to enhance the customer interaction experience, Talisma CRM
Portal leverages Web 2.0 capabilities to deliver personalized self-driven
customer services. Empowering customers to self-manage their interactions
with an organization, Talisma CRM Portal enables customers to manage
contact profiles, communication preferences, interaction history and current
requests.
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* Implement multiple layers of access for content security including
configuring registration for secured access, portal usernames,
and passwords, challenge-response for lost passwords and
personalised “one portal, one login” access to display specific
content for a specific user

Key Features

- Secure Registration Page - Allow visitors, including prospective ~| '
and existing customers and agents, to create and manage contact
profiles
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About Talisma Corporation Pvt. Ltd.

Talisma Corporation Pvt. Ltd., is the leading provider of Customer Experience Solutions for a wide range of industries. Talisma Digital Engagement
Platform enables organizations to deliver an exceptional customer experience on a global scale across engagement channels and interactions.
Our solutions improve customer satisfaction by integrating the power of email, phone, chat, SMS text messaging, portal, social media, instant
messaging and Web self-service with a robust and mature Web services platform, comprehensive analytics, and an intelligent CRM solution.
Talisma serves a variety of industries through its vertical solutions, including financial services, travel and leisure, government, retail, business
process outsourcing (BPO), and manufacturing.

Talisma also delivers a combination of advisory/consulting and services support under one roof to enable enterprise level customer experience
transformation initiatives. For more information, visit www.talisma.com
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