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Introduction
This document presents guidelines for the 

Global Environment Facility (GEF) Secretariat, 

GEF Implementing Agencies, and GEF partners 

for the application of the GEF brand. It replaces 

previous graphic standards for the GEF and 

establishes a system for the consistent usage of 

the GEF’s visual identity: the logo, color scheme, 

typography, and other graphic elements that 

enable audiences to easily recognize and identify 

the GEF brand. These guidelines are based on the 

GEF Council-approved policy on communications 

and visibility (https://www.thegef.org/documents/

communication-and-visibility).

The graphic standards presented in this document 

should be used throughout all visual outputs 

produced by the GEF Secretariat, including 

publications, audio-visual materials, presentations, 

banners, posters, and so on.

The visual identity guidelines also describe the 

use of the GEF logo and other elements for GEF-

funded projects and lay out a streamlined approach 

for GEF-funded programs to enhance the visibility 

and design of their communication/outreach 

materials. Adhering to these rules will contribute to 

building a clear, simple, positive image of the GEF 

across communication channels. 

https://www.thegef.org/documents/communication-and-visibility
https://www.thegef.org/documents/communication-and-visibility
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Basic Rules

Organization name:

The first reference to the organization should 

be spelled out: “the Global Environment Facility 

(GEF).” Subsequence references should be to 

“the GEF.” 

Logo:

The use of the GEF logo (planet and acronym) 

is explained in detail in the “Brand Components” 

chapter of this document. GEF projects should 

use the GEF logo in their online and offline 

communications material. Partner organizations 

that already have an established relationship with 

the GEF, such as GEF Implementing Agencies, are 

free to use the GEF logo in their communications 

material. However, all partners should inform the 

GEF when and how they plan to use the logo 

and should share a copy of their final products. 

All other uses of the GEF logo require prior 

written authorization from a communications 

officer. Requests can be submitted to the GEF 

communications team (see latest contact 

online). The GEF logo can be downloaded from 

the GEF website: thegef.org/gef-logo 

Identifying GEF Projects:

In addition to the visual aspects of outreach 

material, projects should clarify the nature of the 

partnership and the relationship between GEF 

and GEF programs. Therefore, the first textual 

reference to a project should describe it as “GEF-

funded,” “funded by the GEF,” or alternatively 

“supported by the GEF.” Project logos can be 

created and used independently.

Program Brands:

Any program that intends to create its own brand 

identity, including a brand name and visuals such

as a program logo (i.e. the Amazon Sustainable 

Landscapes Program ASL, see page 11), should 

coordinate with the GEF program managers 

and the GEF communications team, and should 

receive approval from GEF senior leadership. As 

is the case for projects, programs should clarify 

the nature of the partnership and the relationship 

between GEF and GEF programs. Therefore, 

the first textual reference to a program should 

describe it as “GEF-funded,” “funded by the GEF,” 

or alternatively “supported by the GEF.” 

As part of the program brand, the GEF logo 

should be positioned at the bottom of the back 

cover or inside the back cover in publications 

and at the bottom of websites and other online 

communications (i.e. the Amazon Sustainable 

Landscapes Program ASL, see page 11). The 

standard is from left to right; “Supported by” 

– GEF logo, “Led by” – lead agency logo, 

and “in partnership with” – logos of other 

partner organizations. It is expected that the 

agreed visual identity will be implemented in 

all communications products published by 

programs, online as well as offline, such as 

publications, newsletters, websites, etc.

Social Media:

The GEF should be credited by using respective 

tools, i.e. the GEF handle on Twitter, (@theGEF), 

Facebook (@Glmobal Environment Facility), 

LinkedIn (@Global Environment Facility), specific 

GEF hashtags created for a campaign or event, 

(i.e. #GEF7), and linking to the GEF website 

(www.thegef.org). For clarifications and questions 

on any of the topics in these guidelines please 

contact the Communications Team at the GEF 

Secretariat: https://www.thegef.org/staff

http://thegef.org/gef-logo
http://www.thegef.org
https://www.thegef.org/staff
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The GEF Signature consists of four parts: 

 � The globe symbol

 � The ‘GEF’ acronym

 � The spelled-out name

 � The tagline

The relationship between each design element 

is critical. The spacing has been carefully defined 

and cannot be modified in any way. 

The GEF Signature should not be distorted, 

skewed, or altered from its original state.

Do not try to duplicate any of the logo elements 

manually. Use electronic files from  

www.thegef.org/gef-logo

Spelled-out Name
Globe Symbol

GEF Acronym

Tagline

Brand Components  |  Signature

http://www.thegef.org/gef-logo
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www.theGEF.org

www.thegef.org www.thegef.org

Brand Components  |  Configurations

The preferred configuration of the GEF Signature 

is with all elements together. Occasionally there 

is a need to use the GEF Signature without the 

tagline, as well as times where space is limited, 

in which case use the stacked configuration. In 

situations where space is minimal, use the GEF 

globe symbol and acronym with the URL.

 � Logo format for printing: .eps

 � Logo format available for web: .jpg, png

 � Logo format available for Office: .png

 � Use electronic files from  

www.thegef.org/gef-logo.

The following are examples of approved 

configurations of the GEF Signature.

Preferred Configuration

Stacked Configuration 
Symbol & Acronym Limited 
Space Configuration

Symbol & Acronym to 
use with Partner Logos

Configuration without Tagline

http://www.thegef.org/gef-logo
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Brand Components  |  Languages

The GEF Brand Identity has been translated into 

French, Spanish, Russian, Chinese, and Arabic. 

Use electronic files from www.thegef.org/gef-logo.

FONDS POUR L’ENVIRONNEMENT MONDIAL
P O U R  I N V E S T I R  D A N S  N O T R E  P L A N È T E

FONDO PARA EL MEDIO AMBIENTE MUNDIAL
I N V E R T I M O S  E N  N U E S T R O  P L A N E T A

French

Spanish

Russian

Chinese

Arabic

http://www.thegef.org/gef-logo
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Brand Components  |  Minimum Size

The smallest the GEF Signature can be 

reproduced is 1/2” from top to bottom.

1 / 2”
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Brand Components  |  Surrounding Space

To maximize GEF’s presence, there should 

always be sufficient clear space around the 

entire signature. 

The clear space around the signature should be 

equal to the size of the globe.

This protective exclusion zone prevents 

encroachment of any graphic element from 

interfering with the integrity of the brand.
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Brand Components  |  Seal

The GEF Seal has been developed for promotional 

use. The seal is not to be used on a publication 

cover or brochure.

GEF.org

G
LO

BA
L E

NVIRONMENT FACILITY

IN
VEST I N G  I N  O U R  P L ANET
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Brand Components  |  Signature Color Versions

The GEF Signature has been developed in full 

color to take advantage of current digital printing 

techniques and the internet.

There are two versions: one to be used against 

light-colored backgrounds and one to be used 

against dark-colored backgrounds. 

Green version used against light colored 
background

Black version used against solid white background

White version used against solid black backgroundWhite version used against solid colored 
background

White version used against dark colored 
background
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The GEF is an international organization with 

multiple global partners. When using a partner’s 

logo, make sure to keep the required clear space 

around each logo and arrange them on the cover 

to present each logo with equal prominence.

GEF-Funded Projects  |  Partnership Logos

WOMEN  
AS ENVIRONMENTAL STEWARDS: 
THE EXPERIENCE OF THE SMALL GRANTS PROGRAMME

Feeding people, 
protecting the 
planet
FAO and the GEF: 
partners in action

June 2018
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GEF Programs, Integrated Approach 

Pilots, and Impact Programs 

A. Publications

As outlined in the Basic Rules at 

the beginning of this document, 

GEF Program outreach materials need to be 

coordinated with the GEF Secretariat. The 

production of outreach material — not only 

publications — has to be done in coordination 

with the respective program managers and 

communications staff in the GEF Secretariat. 

GEF Programs can create their own visual identity 

and create their own logo. This process needs to 

be in cooperation and agreement with the GEF 

Secretariat. The program logo should be used on 

the front cover together with the GEF logo and 

the lead agency logo as seen here in the example 

of the Amazon Sustainable Landscapes Program 

ASL brochure.

On the back cover or the inside of the back cover, 

the following credit needs to be given to the GEF 

in the way the GEF logo is positioned vis-à-vis the 

partner logos:

 � Supported by: GEF logo

 � Led by: Lead agency logo

 � In partnership with: Partner organization logos

GEF-Funded Programs

GEF Program websites can have their own visual 

identity as well. The GEF Program logo should be 

used on the front page, as well as the GEF logo 

and the lead agency logo. However, at the bottom 

of that first front page/homepage the same lineup 

of logos needs to be added just as in publications. 

The same applies to the whole range of outreach 

material, such as email newsletters and other 

forms of online presence.

B. Websites, Newsletters etc.

Supported by: Led by: In partnership with:

Supported by: Led by: In partnership with:

Supported by: Led by: In partnership with:
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The following guidelines only apply to 
outreach material originated in and produced 
by the GEF Secretariat.

Strong branding and consistent placement of 
assets is key to a cohesive visual brand.

There is a collection of elements to a GEF 
publication cover:

 � GEF Signature
 � Visually strong photographs
 � Two-Part headline
 � Color-coded accent bar

Cover Photo

Photo selection is key to the success of the 
publications. The photo should possess good 
color, high resolution, good lighting, focus, and 
most importantly, subject matter. Where possible 
photos should portray human effort to protect 
our environment; how humans are effected; or 
how they impact the environment.

Keep the photo prominent. A full-bleed cover 
photo is preferred. Keep in mind when selecting 
the photo, it is best to have areas of the photo 
that are not busy where the headline and the 
GEF Signature can be placed and easily read.

Two-Part Headline 

The headline should be written in two parts: Part 
I should be short, catchy and poignant. Part II 
explains the subject matter in more detail.

Color-Coded Accent Bar 

An accent bar should be incorporated into the 
front or back cover to identify if the publication 
is about a Focal Area or an Impact Program and 
should carry the coordinated color.

The GEF Signature

The GEF Signature should be placed on the left 
side of the publication cover, either in the top or 
bottom corner depending on where the photo 
has the simplest background. If possible, the GEF 
Signature should be located 1/2" down from 
the top edge and 5/8" from the spine. The GEF 
Signature can have the acronym and text in green 
against a light background or white against a dark 
background (see GEF Brand Color Versions)

Land 
Degradation 

Illegal Wildlife Trade
Combatting

GEF Communications Products

Practical Steps to Improve

IN THE GEF PARTNERSHIP
Coordination and Workflow
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The 8.5”x11” vertical (portrait) format is the 
preferred format for GEF Publications. 

An 8.5”x8.5” square format can be used on 
smaller sized publications to make them stand 
out as unique.

Publications  |  Formats

The GEF and Climate Change
Catalyzing Transformation

Examples of square formatExample of vertical layout (portrait)

Biodiversity
Strategy

GEF-7

Advances in 
Blended Finance
GEF’s Solutions to Protect the Global Environment
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The 11x17, 4-page bifold is a GEF signature size. It 

presents a perfect amount of text, graphics, and 

photos to inform the reader of the subject and 

encourages them to learn more about GEF, its 

Focal Areas, and Impact Programs.

Publications  |  11x17 Bifold

Front

Inside Spread

Back

Chemicals 
and Waste

Harmful chemicals are found in all ecosystems 

on Earth, affecting human health, biodiversity, 

agricultural production, and water and air quality. 

Over 100 million man-made chemicals and 

chemical formulations are used in every sector of 

the economy. 

Chemicals, such as persistent organic pollutants 

(POPs) and mercury, travel over large distances 

through air, water currents and in migratory 

species. Some POPs can remain in the human body 

for more than 50 years. Mercury, an element, is 

infinitely persistent. 

When used improperly or disposed of unsafely, 

chemicals pose significant risks for both the 

environment and human health: scientists estimate 

that just about every person on the planet carries 

within their body a large number of chemical 

contaminants that have an unknown impact on 

their well-being. 

Due to their global impact on human health and 

the environment, some of these highly dangerous 

chemicals require global management and as a 

result are controlled by international law. Among 

the most significant agreements that cover the 

way chemicals are used and managed at the end 

of life are the Stockholm Convention on Persistent 

Organic Pollutants, the Minamata Convention on 

Mercury, and the Montreal Protocol on Substances 

that Deplete the Ozone Layer, the Basel Convention 

on the Control of Transboundary Movements 

of Hazardous Wastes and their Disposal and the 

Rotterdam Convention on the prior informed 

consent procedure for certain hazardous chemicals 

and pesticides in international trade.

Despite the advances made under these 

agreements, the production, use, and disposal of 

chemicals are rapidly increasing in developing 

countries and countries in economic transition. 

These rapid changes increase economic 

opportunities, but they must be matched by 

enhanced programs and initiatives for sound 

chemicals and waste management. The cost to 

national economies of human and environmental 

exposure to harmful chemicals is often 

unrecognized, but can be substantial. 

Complicating matters further, in the pursuit of 

new materials and chemicals many manufacturers 

do not always conduct sufficient analysis of the 

potential harmful impacts of their products before 

they are used commercially, which often results in 

significant harm to humans and the environment. 

Neonicotinoid pesticides, for example, which are 

the most widely used insecticides in agriculture, 

have been linked to the current decline in bee 

populations and chemicals used to manufacture 

non-stick cookware have recently been banned 

under the Stockholm Convention due to their 

carcinogenic properties. 

Technological barriers in the private sector 

often hinder the possibility of change in the way 

chemicals are produced and managed. Small 

companies in particular find it difficult to afford 

‘greener’ practices. 

The GEF is charged with financing the elimination 

of the most harmful chemicals, which are covered 

by the Stockholm Convention, the Minamata 

Convention, and the Montreal Protocol. The GEF 

also supports the achievement of broader sound 

management of chemicals and waste through its 

support for the Strategic Approach to International 

Chemicals Management (SAICM), the United 

Nation’s policy framework to promote chemical 

safety around the world.

Many chemical products in use today involve long 

and complex global supply chains that span from 

extracting the necessary raw materials, to the 

production process, to the use of the chemicals in 

industry or in consumer goods, and ultimately to 

their disposal. With such a global scale of materials, 

production, and consumption, simply dealing with 

products and materials at the end of life is not 

sustainable and there is an urgent need to transform 

the use of chemicals along the entire supply chain of 

products, materials and processes. 

Safer and more sustainable materials and chemicals 

are needed in chemical design and manufacture. 

For example, most major electronics brands already 

have phased out or plan to phase out the use 

brominated flame retardants, PCBs, and mercury in 

their products. 

Demand for safer products as well as systems for 

proper handling of those products that still contain 

harmful chemicals will need to be strengthened. 

Some electronics companies have developed take-

back systems for their products, both to handle 

the products safely and also to extract recyclable 

materials and minerals. 

The GEF has developed two key strategic objectives 

regarding chemicals and waste: 

 § Develop the enabling conditions, tools, and 

environment for the sound management of 

harmful chemicals and wastes; 

 § Reduce the prevalence of harmful chemicals and 

waste and support the implementation of clean 

alternative technologies/substances. 

The implementation support for the chemicals and 

waste conventions by the GEF provides both the 

opportunity for Parties to these conventions to meet 

their obligations under the Conventions and to use 

the entry point of the Conventions to transform their 

management of chemicals and ultimately 

use and produce chemicals without suffering their 

harmful impacts. The GEF’s work on chemicals and 

waste focuses on four main programs in GEF-7: 

The Industrial Chemicals Program seeks to eliminate 

or significantly reduce chemicals subject to 

international agreements by supporting programs 

that address: chemicals and waste at the end of 

life; chemicals that are used or emitted from or in 

processes and products; and management of waste 

containing these chemicals. 

The Agricultural Chemicals Program addresses the 

agricultural chemicals that are listed as persistent 

organic pollutants under the Stockholm Convention 

and agricultural chemicals that contain mercury or its 

compounds. Where the chemicals are in use, the GEF 

fosters efforts to introduce alternatives. 

The Least Developed Countries and Small Island 

Developing States Program addresses the sound 

management of chemicals and waste through 

strengthening the capacity of sub- national, 

national, and regional institutions and strengthening 

the enabling policy and regulatory framework in 

these countries. 

The Enabling Activities Program supports enabling 

activities under the Stockholm Convention and 

the Minamata Convention, and supports global 

monitoring of chemicals. 

In GEF-7, $599 million have been allocated to the 

Chemicals and Waste focal area. The GEF facilitates 

the reduction of chemicals though stronger 

alignment with the shift to sustainable production 

and consumption. The GEF-7 strategy supports 

eligible countries to implement their obligations 

under the Minamata Convention on Mercury, the 

newest convention supported by the GEF.

The GEF seeks stronger private sector engagement, 

and will support the enabling environments 

for industry to adopt better technologies and 

practices aimed at becoming more environmentally 

sustainable, including eliminating POPs and 

mercury, careful consideration of the incentives 

for private sector involvement, and streamlined 

processes for easier private sector navigation. 
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The GEF emphasizes efforts to develop sustainable 

financing at the national/regional level to eliminate 

chemicals covered under the Conventions, and at 

the same time facilitate the sound management of 

chemicals and waste. The GEF-7 programs seek to 

integrate the individual chemical convention issues into 

a sector-based approach that better aligns with national 

level agricultural policy, industrial manufacturing, and 

pollution management. 

Coordinated actions at international, national, regional, 

corporate, and civil society levels are urgently needed 

so that individuals and institutions understand that the 

sound management of chemicals throughout their life 

cycle is essential. 

More and more chemicals are being produced and put 

into everything people consume, from cell phones to 

food and drinking water. At the same time, however, 

industry itself is beginning to shift to more sustainable 

‘green’ supply chains and manufacturing. How can 

the chemicals industry accelerate this switch? What 

are the challenges ahead, and what innovations and 

global coalitions are needed? The GEF is a catalyst 

for both governments and the private sector as 

they address these questions. The GEF can help to 

convene the relevant stakeholders and function as an 

honest broker in facilitating the work needed to help 

transform the chemicals industry and related products 

and materials streams.

To achieve transformational change, GEF projects seek 

closer integration with the private sector and global 

supply chains. GEF’s Global Opportunities for Long-term 

Development in the Artisanal Scale Gold Mining sector 

(GOLD) program, for example, offers a successful model 

for unlocking resources to address mercury pollution 

from gold mining and has strong private sector 

engagement, including major jewelers, electronics 

manufacturers, gold refiners, and commercial banks. 

ISLANDS is a new GEF-funded program with projects 

across 30 different island countries, which will help 

nations in the Caribbean, Pacific, and Indian Oceans 

avoid marine litter and tackle such difficult issues as 

the management of electronics and vehicles once 

they reach their end of life. As the economies and 

populations of island states grow, the amount of waste 

they produce grows too, but waste management 

systems often fall behind. The GEF will provide $66 

million of support for the program to eliminate 27,000 

tons of products containing chemicals of concern 

and to prevent the future build-up of such chemicals. 

It is estimated that the program will benefit 6 million 

people worldwide and avoid 200,000 tons of litter from 

entering the oceans.

GEF-7 will explore the important synergies between 

the International Waters and the Chemicals and Waste 

focal areas to address specifically the challenge of 

marine litter and micro-plastics, which, if not properly 

managed, can release POPs into the environment. 

Marine litter in the form of micro-plastics to a significant 

extent derives from land-based activities and should 

also be seen in the context of waste management 

issues dealt with under this focal area. Recognizing 

the need to transform the entire life cycle of plastics to 

reduce marine plastic pollution, the GEF will invest in 

strategic Circular Economy initiatives to promote the 

adoption of closed loop production and consumption 

patterns. Investments will be focusing on public/ private 

investments to transform the plastic life cycle. 

www.thegef.org

The Global Environment Facility was established on 

the eve of the 1992 Rio Earth Summit to help tackle 

our planet’s most pressing environmental problems.  

Since then, the GEF has provided over $19.2 billion 

in grants and mobilized an additional $101.4 billion 

in co-financing for more than 4,700 projects in 

170 countries. In addition, under the Small Grants 

Programme, the GEF has financed 23,991 projects in 

128 countries.
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The GEF Signature should always be  

located in the upper left or lower left  

of the communication cover.

Publications  |  Signature Placement

Safeguarding the 
Global Commons

The Seventh Replenishment of  
the Global Environment Facility

5/8"

5/8"

1/2"

1/2"

United Nations
Framework Convention on Climate Change
GUIDANCE FROM THE CONFERENCE  
OF THE PARTIES AND RESPONSES BY  
THE GLOBAL ENVIRONMENT FACILITY
COP1 – COP24
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Headlines for GEF Publications should be written 

in two parts: 

Part I should be short, catchy and poignant. The 

type treatment should be strong and bold.

Part II should be more explanatory of the subject 

matter, focal area, or impact program. The type 

treatment should be smaller and complement the 

larger type used for Part I. 

Headlines should be set in one of the primary or 

supporting GEF typefaces. The size and location 

of the headline will be determined by the 

photograph and the actual wording.

Publications  |  Headlines Guidelines

The Global Environment Facility (GEF) was established 
on the eve of the 1992 Rio Earth Summit, to help 
tackle our planet’s most pressing environmental 
problems. Since then, the GEF has provided over  
$17 billion in grants and mobilized an additional  
$88 billion in financing for more than 4000 projects in 
170 countries. The GEF has become an international 
partnership of 183 countries, international 
institutions, civil society organizations, and private 
sector to address global environmental issues.

The GEF’s 18 implementing partners are: Asian 
Development Bank (ADB), African Development 
Bank (AFDB), Development Bank of Latin America 
(CAF), Conservation International (CI), Development 
Bank of Southern Africa (DBSA), European Bank for 

Reconstruction and Development (EBRD), Foreign 
Economic Cooperation Office–Ministry of 
Environmental Protection of China (FECO), Food 
and Agriculture Organization of the United Nations 
(FAO), Fundo Brasileiro para a Biodiversidade 
(FUNBIO), Inter-American Development Bank (IDB), 
International Fund for Agricultural Development 
(IFAD), International Union for Conservation of 
Nature (IUCN), United Nations Development 
Programme (UNDP), United Nations Environment 
Programme (UNEP), United Nations Industrial 
Development Organization (UNIDO), West African 
Development Bank (BOAD), World Bank (WB), World 
Wildlife Fund US (WWF-US).

www.thegef.org
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Enhance 
understanding 
among decision 
makers

Enhance 
investment 
in sustainable 
commodities

Support uptake of 
best production 
practice

Strengthen 
enabling 
environment

LINKING LONG-TERM NATIONAL SUSTAINABLE DEVELOPMENT POLICIES  
AND PROGRAMS WITH DAY-TO-DAY VALUE CHAIN MANAGEMENT APPROACHES
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Good Growth Partnership

GEF
Commodities

Program

The

Over a decade ago, the Global Environment 

Facility (GEF), in close partnership with the World 

Bank, invested in what has become a landmark 

project for Africa and the world—the Great Green 

Wall Initiative (GGWI) in the Sahel.

Today, with the involvement of a growing 

number of countries, international agencies, 

and local communities across the Sahel, life 

has started coming back to the land, bringing 

improved food security, jobs, and stability to 

people’s lives.

There is an immense opportunity to build on this 

success by scaling-up investments for the GGWI.

Great Green
Wall Initiative
Supporting Resilient Livelihoods and Landscapes in the Sahel

Photo by John Wollwerth / Shutterstock

Beyond the Numbers
Actions by the GEF Partnership to Safeguard 

the Global Environment
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In addition to consistent GEF branding design 

elements, the GEF has certain content elements 

that should always be included in every 

publication.

Message from the CEO

If applicable—should always be located on the 

first page(s). Note. The inclusion of a message 

from the CEO is optional and will be decided in 

consultation with GEF management.

If applicable—should always include a photo of 

the CEO.

About the GEF (Boilerplate, see page 22)

Should always be located in the inside back cover, 

last page(s) of the publication, or near the front.

Photo, printing and design credits, and date

Photo credits and publication date should be 

located located on the last page or inside back 

cover of the publication

Environmentally-friendly paper

All publications that are printed should be printed 

on environmentally-friendly paper, FCS certified 

printers, and soy-based inks as much as possible.

Publications  |  Required Content Elements
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Creative use of graphic elements within GEF 

publications support and strengthen the GEF brand.

The band can be used to highlight the chapter 

opening headline. It can vary in thickness, length, 

and color. The color should complement the 

photo or other graphic elements.

Publications  |  Interior Graphics Examples

Global Environment Facility     76     The Opportunity of the Commons

The world will require about 70% increase in food production to 
meet dietary demands from a world population of nine to ten billion 
by 2050. Producing sustainable food while dealing with land use 
and degradation will be essential. A concentrated focus on global 
commodities with a significant deforestation footprint, on food 
security goals in areas of rapid agriculture expansion, restoration of 
fisheries, and to a certain extent, expanded efforts on land 
restoration, will contribute significant environmental gains while 
reversing the negative effects of land and costal habitat 
degradation.

Decarbonization of the global energy system is of critical 
importance for a 1.5–2 °C future global temperature increase, in 
line with the Paris Agreement. The energy system represents  
68 percent of global GHG emissions, and despite recent 
improvements only 23 percent of energy is provided by renewables 
today; and 1 billion people still lack access to electricity. By 2040 
energy demand is projected to increase by 30 percent. In the face 
of these trends, deployment of renewable energy needs to 
accelerate sharply, as do energy efficiency improvements, all while 
increased energy demand—including from what is needed to close 
the electricity gap, especially in Sub-Saharan Africa and South 
Asia—is being met. 

The Food System The Energy System

Today’s economies are dominated by linear approaches to the way 
products are manufactured, used and disposed of, which means 
we extract natural resources, process them into products and 
packaging, and sell the products to consumers who ultimately 
dispose of them in the trash. In the last four decades, global 
materials use has tripled, from 23.7 billion tonnes in 1970 to 70.1 
billion tonnes in 2010. What results from our linear 
“take-make-waste” industrial production and consumption systems 
is immensely unsustainable material resource use and productivity 
waste that are leading to widespread degradation and 
accumulation of waste and toxic materials in the environment. 

In the next 15 years, 70% of new infrastructure to be built will take 
place in urban areas. Currently, cities emit more than 70% of global 
GHGs and are also particularly vulnerable to climate change (rising 
sea levels, storms, floods, heat waves). Low-carbon and resilient 
infrastructure could make a significant contribution to the global 
reduction of GHG emissions while enhancing urban development. 
Such investments could generate annual GHG savings of 3.7 Gt by 
2030; a significant share (perhaps 15%- to 20%) of the overall 
contributions to the Paris Agreement. Also, low carbon 
infrastructure—particularly in the buildings efficiency, public 
transportation and waste management sectors—could save cities 
an estimated US$17 trillion globally by 2050.

The Production/ 
Consumption System The Urban System

Despite the progress made, incremental steps will not 
suffice. The only hope lies in transformational—and 
permanent—change.

To stay within the planetary boundaries, a radical 
transformation of key economic systems will be 
required to significantly reduce their environmental 
footprint. 

Four systems are of particular importance: the food 
system, the energy system, the urban system, and the 
global production/consumption system, where the 
current “take-make-waste” model has nearly 

quadrupled global waste creation since 1970. A 
transformation of these four economic systems can 
change the course of the planet, and safeguard the 
health of the global commons.

The necessity of making our societies and economies 
more sustainable and less inequitable is not just to 
avoid disaster, but to build lasting prosperity. 
Operating within planetary boundaries is not just the 
only way to ensure healthy economies, but has the 
potential to provide much greater and better-shared 
growth. That’s the opportunity of the commons.

A Radical Transformation of  
Key Economic Systems is Required 
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Four revolutionary shifts in social and economic life are needed to tame Bigfoot-style  
 economic impacts and safeguard the global commons: transforming cities,  
     re-thinking food and agriculture, decarbonizing energy systems, and transitioning  
     from linear approaches to production, design, use and disposal  
      of materials to circular economic models.

Andrew Steer, President and CEO, World Resources Institute 
Taming Bigfoot

Despite such tremendous forces of transformation as climate change and  
             dramatic socioeconomic inequality, there are credible and accessible political,  
      economic, cultural and technological choices that can promote general welfare  
                                             in ways that support and even enhance our planet’s natural assets.

Inger Andersen, Director General, IUCN 
The Natural Way Forward

Scientists warn that the “planetary boundaries” that 
have served as the foundation for an ecologically-stable 
planet for the last 10,000 years are being strained, and in 
some cases, transgressed. The planetary boundaries 
that have already been breached include the global 
climate, which, driven by human activities, is rapidly 
moving out of the stable band upon which civilizations 
have been born and prospered. 

According to the 2018 report by the Intergovernmental 
Panel on Climate Change (IPCC), Global Warming of 1.5°C, 
climate change is already affecting people, ecosystems 
and livelihoods all around the world.

The world has already warmed by 1°C, and this has 
changed many land and ocean ecosystems and the 
services they provide, and some impacts may be long-
lasting or irreversible. 

The longer we delay in tackling climate change, the less 
likely we are to limit warming to 1.5°C above pre-industrial 
levels by 2100—and the higher the risks and costs. 

According to the IPPC report, limiting warming to 1.5°C is 
not impossible, but would require unprecedented 
transitions in all aspects of society.  The actions we take 
over the next ten years are critical. 

We urgently need integrated solutions that capture the 
interconnections across environmental dimensions at the 
local, regional, and global levels.

Proven mitigation actions that can reduce atmospheric 
greenhouse gas (GHG) concentrations include, for 
example, promoting renewable energy and energy 
efficiency, sustainable transport, integrated urban 
management, and forestry and improved land use.

However successful we will be on pushing the proper 
mitigation actions, resilience measures will still be 
needed to cope with the impacts of climate change and 
variability which are already with us.  Climate extremes 
are posing risks to health, livelihoods, food security, and 
water supply, and affecting disproportionately  dryland 
regions, Small Island Developing States, and Least 
Developed Countries.

We need multi-disciplinary solutions to deal with the 
threats our planet is facing. 

We need new ways of thinking and acting to promote the 
stable conditions on Earth required for growth, poverty 
eradication, health, peace, and security.

Business as usual will guarantee disaster.  

To help confront climate change, we need to transform the 
systems that support how we live, how we eat, how we 
move, and how we produce and consume.

With its unique mandate across multiple Multilateral 
Environmental Agreements, including as a financial 
mechanism to the UNFCC, the GEF is well placed to help 
catalyze the required transformation.

Consumption of fossil fuels for power, heating, and 
transport has contributed 80% of increased greenhouse 
gas emissions since 1970. Moreover, between now and 
2040, global energy demand is projected to grow by 30%, 
and even faster in developing countries. Meanwhile, 
almost one billion people globally still lack adequate 
energy services and rely on traditional biomass to meet 
their basic energy needs, leading to environmental 
degradation and premature deaths for millions of people, 
especially women and children.

Decarbonization of the global energy system is critically 
important for a future global temperature increase that is 
in line with the ambition built within the Paris Agreement. 

Thanks to technology advancements and cost-reductions, 
some long-standing barriers to the adoption of 
environmentally sound technologies are disappearing 
quickly. Nevertheless, much more needs to be done to 
accelerate this transition.

Key priorities in the transformation of global energy 
systems include (i) creating enabling policy and regulatory 
environments that promote sustainable energy and energy 
access; (ii) ensuring adequate financing and risk mitigation 
for innovative investments and business models; and (iii) 
providing capacity building for both public and private 
sectors to accelerate the shift to a low-carbon trajectory.

The GEF has provided $2.5 billion and leveraged $25 billion 
from other financing sources in support of expansion of 
renewable energy supply and improvements in energy 
efficiency.  The GEF’s new investments will help shift 
countries towards a low-carbon future.

In renewable energy, the GEF supported the 
demonstration of pre-commercial technologies, such as 
concentrating solar power and geothermal energy, as well 
as increased energy access through decentralized 

renewable energy systems. In terms of enhancing policies 
and the enabling environment for renewable energy 
development, the GEF has helped introduce feed-in tariffs, 
reverse auctions, and other innovative market-based 
mechanisms and financial instruments to accelerate 
renewable energy investments.

In energy efficiency, the GEF has helped introduce 
standards for consumer appliances and equipment, such as 
lighting, air conditioners and motors, and energy-efficient 
buildings. The GEF has also helped transform national 
energy systems through the introduction of energy service 
companies and has enhanced the capacity of thousands of 
small- and medium-sized enterprises to adopt energy 
efficient practices. In the transport sector, the GEF’s 
catalytic investments in low carbon transport and urban 
systems has helped increase overall energy efficiency.

Also, countries are increasingly recognizing the risks 
posed by climate change on their energy sector, 
particularly hydropower and biomass-based renewable 
energy. In addition to diversifying their energy systems, 
such as by expanding geothermal, solar, and biogas 
production, there is a need to ensure that proposed energy 
solutions integrate climate resilience considerations. 

GEF’s new adaptation strategy recognizes this need and 
supports enhancement of climate resilience of critical 
infrastructure through technical analysis and piloting of 
resilient energy technologies. Such support complements 
the ongoing adaptation-oriented energy investments by the 
GEF, such as community power projects, introduction of 
solar irrigation pumps to enhance agricultural 
productivity, and piloting of biogas and non-biogas 
renewable energy technologies for smallholder farmers.

Overall, the GEF’s energy investments to date are expected 
to contribute to the reduction of 4 billion metric tons of 
GHG emissions.

From Science to Action Energy
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The health of the Global Commons—our lands and 
forests, oceans and atmosphere—is essential for a thriving 
world. That recognition is at the heart of the Sustainable 
Development Goals (SDGs), a development agenda that 
seeks to end poverty and increase prosperity by fostering 
a transformation to a sustainable, low-carbon, and resilient 
future. Such a transformation is within our reach, but it will 
require new ways of thinking about how we invest in e� orts 
to protect the ecosystems, species, and natural processes 
upon which all life depends.

Unprecedented transformation is required to achieve 
the SDGs and safeguard global commons. The global 
community called the private sector to step-in with 
bold action and new frontier investments. Such 
ambitious investments will be signifi cantly unlocked by 
a combination of private and public sources; blended 
fi nance is a key tool to mobilize private capital. 

The GEF has promoted blended fi nance solutions since 
its inception in 1992. Initially focusing on clean energy 
and energy e�  ciency, the GEF is increasingly targeting 
new “frontier” areas such as land degradation, biodiversity, 
fi sheries and others, where private sector investment is 
scarce. As clean energy and energy e�  ciency projects 
become bankable, the GEF role in promoting innovation 
and de-risking shifts to conservation fi nance and natural 
resource management where perceived risks are too high 
for commercial fi nance alone. Central to this e� ort is a 
three-step approach—identify, incubate, and invest—that 
continuously advances solutions in blended fi nance.

First, the GEF works closely with fi nancial leaders, civil 
society organizations, partner agencies, international 
conventions, and country partners, to identify 
where fi nancial innovation can be facilitate greater 
environmental benefi ts. 

Second, once new approaches are identifi ed, the GEF 
helps incubate and promote those ideas by establishing 
platforms for like-minded stakeholders, using its 
convening power to encourage partnerships, and by 
making strategic grants that provide technical assistance 
for development of new approaches. 

Finally, we invest. The GEF blended fi nance initiative has 
provided more than $215 million in funding that has proven 
to attract co-fi nancing as high as 10:1 since 2008, and 
increasingly into natural resources projects, where private 
sector investment is scarce.

While it is unrealistic to assume that blended fi nance alone 
can solve all environmental problems, it is an important tool 
to prove investment concepts and create a track-record of 
bankable projects in developing countries. 

In the GEF’s experience, blended fi nance transactions often 
create platforms that bring together a broad coalition of 
stakeholders—multilateral development agencies, private 
commercial investors, impact investors, civil society, and 
others—to help achieve the Sustainable Development Goals. 
This approach also enhances knowledge-sharing and the 
exchange of ideas, and accelerates those ideas into practice. 

With the support of our donors, the GEF is expanding 
its focus on the use of blended fi nance and identifying 
additional strategies to engage the private sector as a full 
partner in reversing environmental degradation, protecting 
natural resources, and promoting sustainable development. 
I invite you to learn more about the GEF’s blended fi nance 
approach through this publication, and to reach out to 
us around opportunities to engage as partners and co-
fi nanciers as we continue to grow.

Naoko Ishii
CEO and Chairperson 
The Global Environment Facility

Foreword

Advances in Blended Finance: GEF’s Solutions to Protect the Global Environment          1
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The consistent use of GEF assets on the back cover 

of a GEF publication is an important component of 

the overall GEF brand.

There are three elements that should always 

appear on the back cover:

 � GEF Signature

 � GEF URL

 � Back cover band or accent bar

 � “Printed on environmentally friendly paper” text

Color

The color should complement the photo from the 

front cover, utilize the color assigned to the focal 

area or impact program or GEF Brand green.

Back Cover Accent Band

The back cover accent band should utilize the 

color assigned to the focal area or impact program 

of the subject of the publication. 

GEF Signature

The GEF Signature should always be located 

in the bottom left corner of the back cover. If 

the color of the cover is dark, the GEF Signature 

should be knocked-out to white (use GEF Brand 

Knockout); if the cover is a light color, use the GEF 

Brand Color version.

URL

The GEF URL should always be located 

prominently on the back cover. It should be set 

in one of the GEF approved typefaces used in the 

publication.

Environmentally Friendly Paper

When selecting paper for a printed document, 

select one that is environmentally friendly—either 

recycled, recyclable, or non-bleached. Print with 

soy-based inks, and use an FSC certified printer.

Indicate the appropriate text running vertically on 

the upper right of the back cover.

Publications  |  Back Cover

www.thegef.org

www.thegef.org
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Spine widths will vary. The back cover should wrap 

to the spine in the same combination of colors as 

the back. If the spine is thick enough for text, locate 

the title of the publication lined up with graphical 

elements from the cover.

Publications  |  Spine

5-1/4"

3-3/16"

2-9/16"

The Opportunity of the Com
m

ons
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Publications  |  Legal Disclaimer

The following text needs to be added to the inside 

of the front cover: 

This work is a product of the staff of the Global 

Environment Facility (GEF) with external 

contributions. The findings, interpretations, 

and conclusions expressed in this work do not 

necessarily reflect the views of the GEF, its Council, 

or the governments they represent. The GEF does 

not guarantee the accuracy of the data included in 

this work. The boundaries, colors, denominations, 

and other information shown on any map in this 

work do not imply any judgment on the part of 

the GEF concerning the legal status of any territory 

or the endorsement or acceptance of such 

boundaries. Nothing herein should constitute or be 

considered to be a limitation upon or waiver of the 

privileges and immunities of the GEF, all of which 

are specifically reserved.”

Date of publication: 
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Publications  |  Boilerplate

The following text needs to be added to the last 

page, either on the back cover or the inside of the 

back cover:

The Global Environment Facility (GEF) was 

established on the eve of the 1992 Rio Earth 

Summit to help tackle our planet’s most pressing 

environmental problems. Since then, the GEF has 

provided close to $20 billion in grants and 

mobilized an additional $107 billion in co-financing 

for more than 4,700 projects in 170 countries. 

Through its Small Grants Programme, the GEF has 

provided support to nearly 24,000 civil society and 

community initiatives in 128 countries.

www.thegef.org
The Global Environment Facility (GEF) was 

established on the eve of the 1992 Rio Earth 

Summit to help tackle our planet’s most pressing 

environmental problems. Since then, the GEF has 

provided close to $20 billion in grants and 

mobilized an additional $107 billion in 

co-financing for more than 4,700 projects in 170 

countries. Through its Small Grants Programme, 

the GEF has provided support to nearly 24,000 civil 

society and community initiatives in 128 countries.
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The GEF URL is an important asset to the GEF 
brand. It should be placed under the symbol 
and acronym if ever used alone. It also should 
be displayed prominently on the back of all 
publications in addition to posters, displays, and 
other GEF communications. 

Avenir is the preferred typeface to be used when 
typesetting the URL. Other supporting typefaces 
can be used, especially if they are being used 
throughout the publication.

 

Graphic Assets  |  URL

www.thegef.org

www.thegef.org
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The GEF has an online presence on Facebook, 
Twitter, LinkedIn, and YouTube. Give the GEF the 
necessary credit when promoting GEF-funded 
projects and programs: @theGEF (Twitter),  

@Global Environment Facility (Facebook), 
@Global Environment Facility (LinkedIn), 
GEFSecretariat (YouTube).

Include graphics and text when appropriate.

Graphic Assets  |  Social Media

@theGEF

@Global Environment Facility

@Global Environment Facility

GEFSecretariat

Production Date: August 2019
Design: Patricia Hord.Graphik Design
Printer: Professional Graphics Printing Co.

The Global Environment Facility (GEF) was 

established on the eve of the 1992 Rio Earth 

Summit to help tackle our planet’s most pressing 

environmental problems. Since then, the GEF has 

provided close to $20 billion in grants and 

mobilized an additional $107 billion in co-financing 

for more than 4,700 projects in 170 countries. 

Through its Small Grants Programme, the GEF has 

provided support to nearly 24,000 civil society and 

community initiatives in 128 countries.

www.thegef.org

978-1-948690-66-9

@theGEF

Global Environment Facility

Global Environment Facility

GEFSecretariat
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The GEF Primary Color has been selected 

to present the GEF as a leader in global 

environmental issures. 

Never use the GEF Signature in any other color 

than the versions provided in these guidelines.

Color  |  Primary

7483

Primary Brand Color

CMYK: 83 / 16 / 83 / 54
RGB: 39 / 94 / 55
Hex: #006227
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There are five Focal Areas. 

 � International Waters

 � Climate Change

 � Biodiversity

 � Land Degradation

 � Chemicals & Waste

Each Focal Area has a designated color.

This color should be used when developing a 

product for that Focal Area, such as a brochure, 

poster, or other material. 

The color can be used throughout the 

communication, for backgrounds, sidebars, 

headlines, subheads, charts, and graphs.

Use the Focal Area designated color for the 

accent bar on the cover of the publication.

Color  |  Focal Area

660

International Waters

145

Climate Change

362

Biodiversity

463

Land Degradation

612

Chemicals & Waste

CMYK: 91 / 53 / 0 / 0

RGB: 42 / 110 / 187

Hex: #026CB6

CMYK: 0 / 58 / 100 / 8

RGB: 229 / 142 / 26

Hex: #E58E1A

CMYK: 78 / 2 / 98 / 9

RGB: 63 / 156 / 53

Hex: #49A942

CMYK: 30 / 56 / 100 / 37

RGB: 128 / 86 / 27

Hex: #80561B

CMYK: 26 / 24 / 100 / 0

RGB: 196 / 176 / 0

Hex: #C4B000
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The Integrated Approach Programs include 

Integrated Approach Pilots (IAPs GEF-6) and 

Impact Programs (IPs GEF-7) 

There are three Impact Programs. 

 � Sustainable Forest Management, which includes

 � Amazon Sustainable Landscapes

 � Congo Basin Sustainable Landscapes

 � Dryland Sustainable Landscapes

 � Sustainable Cities IAP and IP

 � Food Systems, Land Use & Restoration

 � Integrated Approach Pilots

 � GEF Commodities Program

 � Food Security in Sub-Saharan Africa

Each Impact Program has a designated  

primary color. 

This color should be used when developing 

a product for that Impact Program, such as a 

brochure, poster, or other material.

The color can be used throughout the 

communication, for backgrounds, sidebars, 

headlines, subheads, charts and graphs.

Use the Impact Program designated color for the 

accent bar on the cover of the publication.

Color  |  Integrated Approach Programs

321

Sustainable Cities

518

GEF Commodities 
Program & Sustainable 
Forest Management

2915

Food security in Sub-Saharan 
Africa and Food Systems,  
Land Use & Restoration

CMYK: 100 / 0 / 31 / 23

RGB: 0 / 140 / 153

Hex: #008C99

CMYK: 66 / 82 / 46 / 42

RGB: 76 / 47 / 72

Hex: #4C2F48

CMYK: 61 / 7 / 0 / 0

RGB: 94 / 182 / 228

Hex: #54BCEB
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In addition to the GEF Brand Green, the Focal 

Area Color Palette, and the Impact Program 

Color Palette, below are additional supporting 

colors that can be used on all communications 

for accent colors, backgrounds, sidebars, 

headlines, subheads, charts and graphs.

Your product design should use colors from the 

focal area or impact program palettes or the 

supporting color palette. Only colors included in 

this guidelines should be used for GEF products.

 � To be used for charts, graphs, headline band.

 � Accent band

 � Headline and subhead text

Color  |  Supporting

348

470

200

377

7418

383

288

143

667

CMYK: 100 / 4 / 87 / 18

RGB: 0 / 133 / 66

Hex: #00833E

CMYK: 26 / 70 / 97 / 16

RGB: 166 / 90 / 42

Hex: #A65A2A

CMYK: 16 / 100 / 87 / 7

RGB: 193 / 2 / 48

Hex: #C10230

CMYK: 58 / 22 / 100 / 4

RGB: 120 / 153 / 4

Hex: #789904

CMYK: 3 / 80 / 48 / 9

RGB: 194 / 77 / 82

Hex: #D05559

CMYK: 26 / 3 / 93 / 17

RGB: 162 / 173 / 0

Hex: #A8AD00

CMYK: 100 / 87 / 27 / 19

RGB: 0 / 44 / 119

Hex: #002D74

CMYK: 3 / 32 / 91 / 0

RGB: 245 / 179 / 53

Hex: #F5B335

CMYK: 58 / 63 / 22 / 3

RGB: 120 / 101 / 146

Hex: #7C6990
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Colors from the Focal Area Color Palette, Impact 

Program Color Palette, and Supporting Color 

Palette should be used for all charts and graphs.

GEF encourges the use of a variety of colors and 

shades to create interest.

Color  |  Charts and Graphs
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Typography  |  Avenir

Typography, like the signature and colors, is a 

crucial part of the GEF Brand Identity. 

Avenir is the GEF Primary Typeface to be used 

on all GEF communications. It has a collection 

of weights from Book, Roman, Medium, Heavy, 

and Bold allowing a large variety in headline 

configurations. Italics are also available in  

all weights.

Avenir can be used for body text in all GEF 

Communications.

For all documents produced in Microsoft Office, 

use Verdana for headlines and Arial for Text.

The quick brown fox jumps over 
the lazy dog 
1234567890

Avenir 35 Light

The quick brown fox jumps 
over the lazy dog 
1234567890

Avenir 85 Heavy

The quick brown fox jumps 
over the lazy dog 
1234567890

Avenir 55 Roman

The quick brown fox jumps 
over the lazy dog 
1234567890

Avenir 65 Medium

The quick brown fox jumps over 
the lazy dog 
1234567890

Avenir 45 Book

The quick brown fox jumps 
over the lazy dog 
1234567890

Avenir 95 Black
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Typography  |  Museo

Museo can be used as an alternate to Avenir. The 

round, open character has the same appearance 

as Avenir with a slab serif added element. It is 

great for body text, headlines, and subheads, as 

well as for use in boxes, call-outs, and charts 

and graphs.

The quick brown fox jumps 
over the lazy dog 
1234567890

Museo 100

The quick brown fox jumps 
over the lazy dog 
1234567890

Museo 500

The quick brown fox jumps 
over the lazy dog 
1234567890

Museo 700

The quick brown fox jumps 
over the lazy dog 
1234567890

Museo 300
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Typography  |  Univers

Univers is a diverse supporting typeface to 

be used in conjunction with Avenir. It has 

a collection of weights from Light, Roman, 

Medium, Bold and Black, in addition to 

condensed version in all weights allowing a large 

variety in headline configurations. Italics are also 

available in all weights.

The quick brown fox jumps over 
the lazy dog 
1234567890

Univers 45 Light

The quick brown fox jumps over the 
lazy dog 
1234567890

Univers 47 Light Condensed

The quick brown fox jumps over 
the lazy dog 
1234567890

Univers 67 Bold Condensed

The quick brown fox 
jumps over the lazy dog 
1234567890

Univers 75 Black

The quick brown fox jumps 
over the lazy dog 
1234567890

Univers 55 Roman

The quick brown fox jumps over the 
lazy dog 
1234567890

Univers 57 Condensed
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Typography  |  Berthold Akzidenz Grotesk

Berthold Akzidenz Grotesk Condensed and 

Berthold Akidenz Bold Condensed can be 

used when strong visual impact is desired. The 

condensed fonts complement the round, open 

character of Avenir, allowing an immediate visual 

difference, great for use in boxes, subheads, and 

charts and graphs.

The quick brown fox jumps 
over the lazy dog
1234567890

Berthold Akzidenz Grotesk Condensed

The quick brown fox jumps 
over the lazy dog
1234567890

Berthold Akzidenz Grotesk Bold Condensed 


