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Why are we here today? 



Can music 
out loud 
change the 
way we 
connect at 
home? 



But, first 







Customize to  

my home + life 

Elegant  

minimalism 

Always music  

& immersive 

Frictionless audio 

to accompany 

domestic life 

Aggregates all  

of my music 



Background 



For years,  

we’ve heard 

amazing  

stories from  

our customers 

about how  

Sonos transforms 

their home. 





As we get older, we 
listen to less music. 

Like every generation before, 

responsibilities took over and music 

was pushed to the background 



The Result 

The lack of music exacerbates the 

problems of modern home life: 

 Ruled by routine 

 Alone together / privatized music 

 Emotionally distanced 

 Pleasure starved 



Listening to 
music out  
loud together at 
home 
strengthens 
relationships 

OUR THEORY 



To start, we 

surveyed 30,000 

people across 

eight markets 

around the world 



A few fun insights 



People who routinely listen to music out loud have sex more 

often than couples who don’t 

A few fun insights 



A few fun insights 

Food tastes better when you listen to music out loud 



A look inside 30 homes 

around the world 

APPLYING THOSE LEARNINGS: 

THE EXPERIMENT 



COLLECTING DATA:  

THE EXPERIMENT 



COLLECTING DATA:  

ONE WEEK WITHOUT MUSIC 



COLLECTING DATA:  

ONE WEEK WITH MUSIC 



What we learned 





Using data in  

a visually 

interesting way 



Using data in  

a visually 

interesting way 



Using data in  

a visually 

interesting way 



Humanizing 

the story with 

our families 



Modeling the 

experiment with 

artists 





The results 



A global news 

cycle that 

sparked a 

conversation 

around the 

benefits of 

listening to 

music together  








