Key Stage 4: What will | learn about in Graphic Design?

Q3. EQ: Exam unit preparation: design
Hov; an I.cchieve solution folder and creation of Q1, EQ:
grade 9 success? 10 hour sustained work. How can | consolidate and
Creation of digital portfolio and refine my CW outcomes to
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Year 9: What will | learn about in Graphic Design ?

Other Arts, Design,
Craft and IT based
GCSE's /level 2

qualifications
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