
C A S E S T U D Y
Social Media Optimisation – The SMO acts as a powerful communication tool that binds a brand and a customer into a 
relationship. Social Media Channels such as Facebook, Twitter, Instagram gives an opportunity to the business to interact 
with the target audience directly and also provides a strong platform to the customers to express their views on that 
particular brand or service. It has narrowed the communication gap.
For Sayaji, we have aggressively undertaken the social media activities in order to reach the target audience.

CH ALLEN GES

RES U LTS

O BJECTIVES

1. Limited Stock of Images:  It creates hindrance in giving a fresh and first-hand experi  
 ence. For e.g. Restaurant Images, food images.
2. Gap of information - There is no clear information about different activities such as spa   
 care, therapies  etc.  

1. To incre ase  th e  conve rsions b y  op tim ising social m e dia ch anne ls.

2. To incre ase  th e  b rand aw are ne ss of Say aji H ote ls

3. To p rom ote  th e  b e autiful p lace , as a p art of th e  location strate gy .

4. To conne ct and b uild a long te rm  and one  to one  re lationsh ip  b e tw e e n th e  Brand and th e  Audie nce s.

5 . To incre ase  w e b site  traffic.

S TRA TEG IES
IN TERN ET M A RKETIN G  

In orde r to ach ie ve  th e  se t ob je ctive s, a ve ry  strong social m e dia strate gy  w as form ulate d and im p le -

m e nte d at th e  h igh e st le ve l. 

• Focus on Exclusivity :  Th e  m ajor focus of th e  social m e dia w as to h igh ligh t th e  e xclusive ne ss  

 of th e  H ote l and diffe re nt de stinations in w h ich  h ote l is locate d. D iffe re nt e ve nts such  as w e re   

 also cre ate d

•  Incre asing th e  Engage m e nt:   D iffe re nt cam p aigns w e re  run & e ve nts w e re  cre ate d to   

 incre ase  e ngage m e nt. 

•  M aintaining Brand Im age :  A social m e dia cale ndar w ith  diffe re nt conte nt p illars such  as stay ,  

 dining, activitie s (inte rnal & e xte rnal), de stinations w e re  p rom ote d b y  follow ing a strict  

 th e m e  and b rand guide line s.

Social M e dia Ch anne ls e xte nsive ly  use d:

• Face b ook

• Tw itte r

• Instagram

18% Increase
in lik e s

30.5% Increase
 in Im p re ssions


