
  



 
2 2013 Annual Report            Partnership for Drug-Free Kids 

  

 

The mission of Partnership for Drug-Free Kids is to reduce teen substance abuse and support 
families impacted by addiction. 

1. Develop public education campaigns that drive awareness of teen substance abuse, 
offering parents practical programs for prevention and treatment. 

2. Provide families direct support and guidance to prevent and cope with teen drug and 
alcohol abuse, as well as information and research on the ever-changing drug 
landscape. 

3. Lead teen-targeted efforts that inspire young people to make positive decisions to stay 
healthy and avoid drugs and alcohol. 

4. Build healthy communities by advocating for greater access to adolescent treatment 
and recovery support, as well as funding of youth prevention programs. 

Thank you for your help in changing, and even saving, lives. Because of you, in 2013, more than 
eight million families and individuals have found the help and answers they need to address 
teen substance abuse.  

You rally around us to take on the big issues, like leading efforts to reverse the epidemic of 
teen medicine abuse, providing help for the 11 million kids who need treatment  (as well as 
support for their families) and directing one of the nation’s most effective teen drug  
prevention campaigns.   

You, along with leading addiction scientists, corporate partners, parent volunteers and the 
advertising and media community, are contributing both dollars and time as we help ensure 
there’s a “safety net” for families, a net that otherwise wouldn’t exist due to major federal and 
state cuts in funding to prevention and treatment programs. In fact, we are one of the last 
national scale nonprofits addressing teen substance abuse and addiction, and that’s because of 
your support.  

Finally, you insist that we are effective and efficient, and you drive us to be innovative so that 
we can make even more families aware of – and take action around – the serious health risks of 
adolescent substance use. 

With your support and donations, we are able to combine the best practices of public health 
and communications to change the lives for the better. We couldn’t do this without you. 

Please join us as we continue to evolve to best serve each new generation of kids and families, 
and thank you for your donations and support.  

http://medicineabuseproject.org/
http://www.drugfree.org/community/parent-support-network/
http://abovetheinfluence.com/
http://abovetheinfluence.com/
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The Partnership continued to team up with doctors, educators, communities, federal agencies, 
corporate partners and families in the second year of The Medicine Abuse Project, our five-
year initiative that aims to prevent half a million teens from abusing medicine by the year 2017. 
 
In 2013, after a national competition, we worked with teen filmmaker Cyrus Stowe to create 
“Out of Reach,” a short documentary that captures the issue of prescription drug abuse 
through a teen’s eyes. It premiered at the 18th annual Genart Film Festival in New York City in 
October. The film was paired with a special toolkit to help plan local screenings and inform 
discussions. Requests for the film have come in from community leaders, law enforcement and 
individuals in nearly every state. We are driving even more meaningful conversations about 
preventing and responding to teen medicine abuse. 
 

 

 
 

 

Our national Partnership Attitude Tracking Study (PATS)
reported that one in four teens has misused or abused a 
prescription drug at least once in their lifetime. Coverage of 
the study generated more than 680 media stories, including 
exposure in The Washington Post, NPR and the Associated 
Press (which garnered more than 100 million impressions). 
 
Later in 2013, we released additional PATS research showing 
that Hispanic teens are using drugs at alarmingly higher 
levels when compared to teens from other ethnic groups. 
CNN, US News & World Report and NBC Latino reported the 
findings, which confirmed that substance abuse has become 
a normalized behavior among Latino youth. 
 

This year’s national Partnership Attitude Tracking Study (PATS) reported that one in 
four teens has misused or abused a prescription drug at least once in their lifetime. 
Coverage of the study garnered more than 100 million impressions, including 
exposure in The Washington Post, NPR and the Associated Press (which generated 
over 680 media stories). 
 
We later released PATS research showing that Hispanic teens are using drugs at 
alarmingly higher levels when compared to teens from other ethnic groups. CNN, US 
News & World Report and NBC Latino reported the findings, which confirmed that 
substance abuse has become a normalized behavior among Latino youth. 

http://medicineabuseproject.org/
http://medicineabuseproject.org/resources/out-of-reach-medicine-abuse-through-the-eyes-of-a-teen
http://www.drugfree.org/newsroom/full-report-and-key-findings-2012-partnership-attitude-tracking-study-sponsored-by-metlife-foundation-hispanic-teen-drug-use
http://www.drugfree.org/newsroom/hispanic-teen-drug-use-pats
http://www.drugfree.org/newsroom/hispanic-teen-drug-use-pats
http://www.drugfree.org/newsroom/full-report-and-key-findings-2012-partnership-attitude-tracking-study-sponsored-by-metlife-foundation-hispanic-teen-drug-use
http://www.drugfree.org/newsroom/hispanic-teen-drug-use-pats
http://www.drugfree.org/newsroom/hispanic-teen-drug-use-pats
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The Meth Project – one of the world’s leading prevention programs with deep roots in states 
across the nation – became part of the Partnership. The Meth Project’s public education 
initiatives, advertising campaigns, in-school lessons, prevention tools and family of websites, 
including MethProject.org, are now part of our comprehensive national efforts to prevent and 
reduce substance abuse among teens. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

  

  

In May 2013, we learned that teen-targeted retail store 
Urban Outfitters was selling merchandise made to look like 
prescription pill bottles. We and many of our parent partners 
felt that these products made light of prescription drug 
misuse and abuse, a dangerous behavior that is responsible 
for more deaths in the United States each year than heroin 
and cocaine combined. We urged our supporters, online 
communities, partners and the public at large to ask Urban 
Outfitters to remove the products from their stores and 
website. 
 
After nearly a month and a half of our advocacy efforts, 
Urban Outfitters made the responsible decision to pull the 
prescription pill bottle-themed products from their stores  
and website. 
 

http://www.methproject.org/
http://www.drugfree.org/newsroom/letter-to-the-ceo-of-urban-outfitters-remove-products-that-promote-prescription-drug-abuse
http://www.drugfree.org/newsroom/letter-to-the-ceo-of-urban-outfitters-remove-products-that-promote-prescription-drug-abuse
http://www.drugfree.org/newsroom/letter-to-the-ceo-of-urban-outfitters-remove-products-that-promote-prescription-drug-abuse
http://www.drugfree.org/newsroom/a-win-for-families-urban-outfitters-halts-prescription-drug-paraphernalia-product-sales
http://www.drugfree.org/newsroom/a-win-for-families-urban-outfitters-halts-prescription-drug-paraphernalia-product-sales
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On June 26, 2013, we hosted our second annual  
All-Star Tasting – a fundraising event that 
brought together fan-favorite professional 
athletes and All-Star chefs for an evening of 
good fun and great food. 
 
More than 200 attendees joined us in 
Manhattan’s intimate Astor Center, meeting 
athletes, sampling food and participating in an 
auction. Distinguished guests included 
international soccer star Jozy Altidore, former 
NBA athlete Darryl “Chocolate Thunder” 
Dawkins and NHL great Ken Daneyko. 
Attendees sampled food from eight different 
tasting stations manned by All-Star chefs like 
Thiago Silva and Mike Carrino. VIP guests 
attended a special demonstration lead by Pastry 
Chef Johnny Iuzzini.  

 

 

 

 

In spring 2013, we conducted an independent, nationally representative survey and found that 
parents who support marijuana legalization expect strict regulation of its availability to kids. 

We brought together key influentials in the state of Colorado, where marijuana has become 
legal for recreational use, to begin a national conversation about the country’s changing 
attitudes and laws regarding marijuana. 

Marijuana: It’s Legal, Now What? consisted of a panel discussion informed by new research 
we released on national attitudes about various aspects of marijuana legalization. One of the 
most discussed findings? While 40 percent of adults say they are in favor of legalizing 
marijuana for recreational purposes, a majority of them oppose any form of legal marijuana for 
use among kids and teens.  

The panel was moderated by Holly Phillips, MD, CBS News Contributor, and panelists included 
Cheryl Healton, former President and CEO of the American Legacy Foundation; Thomas 
McLellan, PhD, CEO and Co-Founder of the Treatment Research Institute; Colorado Attorney 

https://journals.eventjournal.com/view_journal.php?journal_id=360
http://journals.eventjournal.com/view_custom.php?journal_id=360&id=34838
http://journals.eventjournal.com/view_custom.php?journal_id=360&id=34838
http://journals.eventjournal.com/view_custom.php?journal_id=360&id=34837
https://www.google.com/url?q=http://www.drugfree.org/newsroom/research-publication/marijuana-survey-full-report&sa=U&ei=w2-nUo3yAdDksASV-YCQBw&ved=0CAkQFjAD&client=internal-uds-cse&usg=AFQjCNHFjhcRR5jx4tLc4HNk_8EJv8m3HA
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General John Suthers; Christian Thurstone, MD, Associate Professor of Psychiatry, Denver 
Health/University of Colorado; and Brian Vicente, Esq., Founding Partner of Vicente Sederberg 
and Executive Director of Sensible Colorado. 

 

 

 

 

 

 

 

 

 

  

 

The Partnership became the national program 
lead on Above the Influence (ATI), a popular, 
effective, teen-targeted drug and alcohol 
prevention movement. More than 80 percent 
of teens are aware of the ATI brand, and its 
active Facebook community boasts more than  
1.8 million. Its positive impact has been 
documented in peer-reviewed journals such 
as the American Journal of Public Health.  

We now conduct all national youth outreach, 
including advertising, social media and 
campaign websites. In October 2013, we 
premiered a new ATI television spot, co-
created by a teen, as part of a special 
campaign called “Made By Me.”  

 

Our study showed that parents 

who support marijuana legalization 

expect strict regulations of its 

availability to kids. In fact, when 

forced to choose, a majority of 

parents identify the number one 

place where it should be 

permissible to advertise marijuana 

as “nowhere.”  

http://www.abovetheinfluence.com/
https://www.facebook.com/AbovetheInfluence
https://www.facebook.com/AbovetheInfluence
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To expand the positive impact of our Parents Toll-Free Helpline (1-855-DRUGFREE), we 
launched the Parent Support Network (PSN). The PSN is a free, confidential service providing 
peer-to-peer support by trained Parent Coaches to other families who are struggling with a 
teen or young adult’s substance abuse issues. The Parent Coaches are volunteers trained in 
techniques based on Community Reinforcement and Family Training (CRAFT), an evidence-
based approach to improving family outcomes related to substance abuse. Successfully into its 
pilot phase, a team of Parent Coaches has been trained and is already at work, supporting a 
diverse array of families. 

 

 

The Medicine Abuse Project, our national 
movement to prevent half a million teens from 
abusing medicine by the year 2017, collaborated 
with Boston-based advertising agency Hill 
Holliday. Designed to drive people to safeguard 
their medicines, the “MIND YOUR MEDS” 
campaign includes TV, print, radio, digital and 
outdoor public service messages. All creative, 
media and talent was donated to bring this 
campaign to life. 

The TV spots were directed by actor/director Eric 
Stoltz (“Mask,” “Pulp Fiction”). Stoltz also 
provided the voiceover for the TV and radio spots.  
 
The PSAs, “Reflection-Mom,” and “Reflection- 
Grandpa” were honored with a Gold Lion at the 
first-ever 2014 Lions Health Awards. A full report 
on our 2013 Medicine Abuse Project activities and 
accomplishments can be viewed on our website. 

http://timetogethelp.drugfree.org/learn/helpline
http://timetogethelp.drugfree.org/learn/helpline
http://timetogethelp.drugfree.org/learn/helpline
https://www.drugfree.org/newsroom/partnership-announces-parent-support-network
https://www.drugfree.org/newsroom/partnership-announces-parent-support-network
https://www.drugfree.org/newsroom/partnership-announces-parent-support-network
http://www.hbo.com/addiction/treatment/371_alternative_to_intervention.html
http://www.medicineabuseproject.org/
http://www.youtube.com/watch?v=V8nVPY105U0
http://www.youtube.com/watch?v=0bZOgj5HEAE
http://www.youtube.com/watch?v=0bZOgj5HEAE
http://medicineabuseproject.org/news-events/news/report-2013-medicine-abuse-project
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In December 2013, The Partnership launched a comprehensive new digital resource that helps 
parents better understand the potential life-saving benefits of medication-assisted treatment. 
The advanced online tool is comprised of videos, testimonials and an eBook. Our goal is to help 
parents make an informed choice when they are looking for treatment options to help a teen or 
young adult recover from an addiction to prescription pain medications, heroin or other opiates. 
 
Parents will learn what medication-assisted 
treatment is, whether it’s the right treatment 
option for their family member and how it can 
be accessed. 

 

 

 

 

 

 

 

 

 

 

  

 

http://medication-assisted-treatment.drugfree.org/
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We value the support and generosity of our funders. We spend funds prudently and in accord-
ance with program plans described in our fundraising appeals with 89 percent of our spending 
going directly to programs. We leverage a $9 million operating budget into $76 million of 
contributed services, media time and space that help us reach millions of kids and families.  

 
We make a formal report to our board of directors each year, where we assess our effective-
ness in achieving our mission. In 2013, more than eight million families and individuals found 
the answers they needed to address teen substance abuse. Our parent support specialists 
have answered hundreds of calls, offering support and counsel to families in need.  

 
The Partnership for Drug-Free Kids adheres to charity management and fundraising standards 
and consistently receives high marks from charity-monitoring and watchdog agencies like the 
Better Business Bureau’s (BBB) Wise Giving Alliance and Charity Navigator. Our volunteer 
board of directors is active and independent, providing oversight over operations and staff. 

  
The firm of KPMG LLP conducts an annual review of our financial statements in accordance 
with auditing standards generally accepted in the United States of America. A copy of audited 
statements and our annual 990 tax return, prepared by Grant Thornton LLP, can be viewed 
online at drugfree.org, or you can request a copy by calling 212-973-3503.  

 

 

 

 

 

 

 

 

 

 Audited Financial Statements  
as of December 31, 2013 

 
Net Asset Balance as of  
December 31, 2013 $13.4 million 

Revenue  
$85.1 million 

Expenses  
$85.7 million 

 
Other  

 

 
Contributed Services, media time and space 90% 

 Corporate 3% 

 
Special Events  2% 

 
Government Funding   2% 

 
Investments – Appreciation & Interest/Dividends 1% 

 
Individuals/Foundation/Alliances/Other  2% 

 Program Services 9% 

 Contributed Services, media time and space 89% 

 
Management, General Administration  
and Fundraising 2% 

Contributed  
Services 

Program  
Services 

Other 
Contributed  

Services 

http://www.drugfree.org/about/our-people/board-of-directors
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CVS/Caremark Corporation 
Jazz Pharmaceuticals 
Major League Baseball 
Mallinckrodt Pharmaceuticals 
Purdue Pharma L.P. 
U.S. Department of Justice 
U.S. Department of Treasury 
 

Consumer Healthcare Products 
  Association 
The Hershey Company 
Horizon Media, Inc. 
Johnson & Johnson 
Thomas S. Murphy 
Pharmaceutical Research & 
  Manufacturers of America 
Siebel Foundation  
U.S. Department of Health & 
  Human Services – Food & Drug 
  Administration 
Viacom 
 

A&E Television Networks 
Actavis 
Allen G. Rosenshine 
BBDO Worldwide Inc. 
Bloomberg LP 
Roy J. Bostock 
Harriet S. Burke 
Cardinal Health Foundation 
CBS Corporation 
Clear Channel Communications 
Brian and Amy France 
  Foundation 
Delta Air Lines, Inc. 
Discovery Communications 
Joseph Drown Foundation 
Endo Pharmaceuticals 
Fox Broadcasting Company 
Georgia Prevention Project 
Goldman, Sachs & Co. 
GroupM 
Hawaii Meth Project 
Hearst Corporation 
IPG Media Brands 
F.M. Kirby Foundation, Inc. 
J. Seward Johnson, Sr. 1963 
  Charitable Trust 
Betty W. Johnson 
David A. Katz, Esq. 
Legacy 
Live Nation 
Media Vest Worldwide 
Montana Meth Project 
NASCAR 
National Basketball Association 
National Hockey League 
NBC Sports Group 
NBC Universal 
Peterson Wilmarth and 
  Robertson, LLP 
Pfizer Consumer Healthcare 
Pfizer, Inc. 
Rise Above Colorado  
Patricia F. Russo 
Sony Corporation 
Teva Pharmaceutical Industries 
  Ltd. 
Van Wagner Communications, 
  LLC 
Wachtell, Lipton, Rosen & Katz 

Abrams Capital 
Alcohol and Drug Addiction 
  Services-Ohio Shared 
  Services 
American Association of 
  Advertising Agencies 
Association of National 
  Advertisers, Inc. 
Bay Area Alliance for Youth 
  and Families 
Bryan Beller 
The Boucher Charitable 
  Foundation 
Bristol-Myers Squibb 
  Foundation, Inc. 
Brogan & Partners 
Craig D. Brown 
James C. and Pernilla Burke 
Cablevision 
The Carmel Hill Fund 
Caron Treatment Center 
Chevron 
Citigroup Inc. 
City and County of Denver, CO 
Civic Entertainment Group LLC 
CNN/Turner Broadcasting Sales 
Vicki Cohen 
Commonwealth of Kentucky 
  Department of the Treasury 
John and Stephanie 
  Connaughton 
The Council on Alcohol & Drug 
  Abuse 
David R. Clare & Margaret C. 
  Clare Foundation 
Davis & Gilbert LLP 
DrugfreeAZ.org 
Glenn and Eva Dubin 
ESPN and ABC Sports 
Evercore Partners Services 
  East, LLC 
F.A.T.E, Inc. 
Frank N. Magid Associates, Inc. 
Gannett 
Joan Ganz Cooney 
Cyndi Glass 
The Governor's Prevention 
  Partnership 
Sean Hannity 
HBO 
Alan Hoffman 
IBM 
Idaho Meth Project 
IMG Worldwide 
William Janetschek 
The Johnson Company 
Paul T. Jones 
Phillip Kwun 
Martin Lutz 
Macy's 
Massachusetts Interscholastic 
  Athletic Association, Inc. 
MediaLink 
The Melville Foundation 
Missouri Association of 
  Community Task Forces 
Morgan Stanley 
National Football League Inc. 
The Nielsen Company 
Network for Good 
New York Mets 
Pact Coalition for Safe and 
  Drug Free Communities 

Partnership for a Drug Free 
  Iowa, Inc. 
Partnership for a Drug-Free 
  New Jersey 
PepsiCo, Inc. 
PGA Tour 
James Postl 
Pricewaterhouse Coopers LLP 
The Raether 1985 Charitable 
  Trust 
Reckitt Benckiser 
Research Foundation for 
  Mental Hygiene, Inc. 
San Antonio Fighting Back, Inc. 
R. Lee Shaw 
Robert Wood Johnson 
  Foundation 
Sherry Matthews Inc. Advocacy  
  Marketing 
Shire Pharmaceutical 
  Development Inc. 
Natasha Silver Bell 
State of Washington 
  Department of Social and 
  Health Services 
The Staten Island Foundation 
Thomas H. Lee Partners 
Treatment Research Institute 
Turner Broadcasting Systems, 
  Inc. 
UMusic/Interscope Records 
Univision Communications Inc. 
Utah Council for Crime 
  Prevention 
Vonage Marketing 
Warner Music Group 
Weinstein Company 
Carter Weiss 
Mr. and Mrs. Ralph Whitworth 
Wyoming Meth Project 
The Xerox Foundation 
 

Advertising Educational 
  Foundation 
American Media, Inc. 
Robert C. Baldwin 
Bloom Family Charitable Fund 
David Bonderman 
Richard D. Bonnette 
Byrnam Wood, LLC 
The Jack and Dorothy Byrne 
  Foundation 
Robert Caruso and Josie Barton- 
  Caruso 
CBS Sports 
Century 21 Department Stores 
Joyce Cowin 
Bruce Cozadd 
Disney Worldwide Services, Inc. 
Dun & Bradstreet 
Bill Egan 
Enz Zone Communications 
Every Day with Rachel Ray 
Forest Laboratories 
Stephen and Laurie Girsky 
Mr. and Mrs. John E. Grimm, III 
Mr. and Mrs. Allen J. Grubman 
John Hadjipateras 
William B. and Ann Harrison 
Hay Group 
Helzberg Diamonds 
Herrick, Feinstein LLP 
Hipcricket 

Sydney K. Hunsdale 
Jack and Dorothy Byrne 
  Foundation 
Jewish Communal Fund 
Ira S. Kaufman 
Kathleen Keefe 
Robin Kellner-Sicher 
Donald and Marilyn Keough 
  Foundation 
Kirkland & Ellis, LLP 
Richard Koenigsberg 
KPMG LLP 
Lackenbach Siegel LLP 
Lazard Frères & Co. LLC 
Linda Kaplan Thaler 
Robert D. Liodice 
Halley M. Love 
Donald B. Marron 
MyersBiznet 
National Association of 
  Broadcasters 
The Parker Foundation 
Partnership for a Drug-Free 
  North Carolina Alliance 
Wendy and Stephen Pasierb 
PEER Assistance Services Inc. 
Donald K. Peterson 
The PGA of America 
Police Executive Research 
  Forum 
Porter Creative Services 
William Pryor 
Quantum Health 
RLM Finsbury, LLC 
Mitchell S. Rosenthal, M.D.  
Keith Sazer 
Henry and Nancy Schacht 
The Sexton Family Foundation 
State of Maine Dept. of Health 
  and Human Services 
Mr. and Mrs. George Stonbely 
Dennis Swanson 
Television Bureau of  
  Advertising, Inc. 
Frank Topper 
TPG Planning & Design, LLC 
Tribal DDB Worldwide 
David S. Versfelt 
Vision Critical 
Wendell Family Foundation 
Kevin White 
The Wonderfactory 
Elizabeth Zimmer 
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Board Chairman  
Former CEO, Alcatel-Lucent 
Director, Alcoa, Inc.; General Motors 
Company; Hewlett-Packard Company; 
KKR Management LLC;  
Merck & Co., Inc. 
 

 
Board Vice Chairman  
Chairman Emeritus 
BBDO Worldwide Inc. 
Executive Creative Director 
Partnership For Drug-Free Kids 
 

 
Board President 
President & CEO 
Partnership For Drug-Free Kids 
 

 
Partnership Board Secretary/Treasurer 
President & CEO 
Keelers Ridge Associates 
 

 
President of Local 
Yodle 

 
Managing Director 
Citigroup 

 
Executive Vice President, Business 
Major League Baseball 

 
Executive Vice President 
Frank N. Magid, Associates, Inc. 

 
President & CEO 
American Association of Advertising 
Agencies 

 
SVP, Global Public Policy &  
Government Affairs 
PepsiCo 

 
Former CFO, Europe, Middle East & 
Africa VivaKi 

 
Partner 
Wachtell, Lipton, Rosen & Katz 
 

 
Vice President, Sales 
Hearst Television, Inc. 

 
President, CEO & Founder 
Horizon Media, Inc. 
 

 
Managing Director and CFO 
Sonenshine Partners 

 
President & Chief Executive Officer 
Association of National Advertisers, Inc. 

 
President 
MundoFox 

 
Founder 
Phoenix House   

 
CEO 
Shaw Asset Management   

 
NBA Deputy Commissioner and  
Chief Operating Officer 
National Basketball Association   

 
Managing Partner 
SILAS Capital   
 

 
Professor of Psychiatry 
Director, Division on Substance Abuse 
Columbia University/NYSPI 

 
Partner 
K&L Gates LLP 

  
Chairman Emeritus, (2002-2010) 
The Partnership for Drug-Free Kids 
Vice Chairman, Delta Air Lines, Inc. 
Chairman, Sea Ledge Investments, LLC 

 (1929-2011) 
Founding Director 
Partnership For Drug-Free Kids 
President & CEO 
Capital Cities/ABC, Inc. 

 (1925-2012) 
Chairman Emeritus (1989-2002) 
Partnership For Drug-Free Kids 
Chairman Emeritus 
Johnson & Johnson 
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352 Park Avenue South 
New York NY 10010 

 
 

drugfree.org 

http://www.drugfree.org/

