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Merchant acceptance 
given boost by 
interchange fees 
regulation

For a relatively mature payments region, Europe has continued to see suprisingly 
strong increases in the number of merchant outlets accepting card payments – the total 
number rose 7% in 2016 (see page 2). Growth was particularly strong in central and 
eastern Europe, where the penetration of EFTPOS terminals to population is less than 
half the level in western Europe. In the latter, Greece and Italy, and to a lesser extent 
Portugal, Spain and the UK stand out as growth markets.

Growth rates vary in different countries for a variety of reasons; most obviously, less 
mature markets are simply catching up, but there are a number of other factors at play.

There has been a huge expansion in contactless card issuing, and this is driving 
acceptance in outlets that have not previously accepted cards. Mastercard and Visa 
have mandates requiring all terminals accept contactless cards by 2020 (currently 
around half do), which will give a boost to usage and more indirectly to numbers of 
terminals and outlets, as customer expectations on contactless use rises.

The other key factor driving outlet numbers is regulation. This takes a number of 
different forms, such as rules requiring merchants to accept cards or forcing customers 
to use cards for payments above specified limits. More indirect, but equally important, 
is the EC’s regulation on interchange fees, which came into force in December 2015 
and dramatically reduced interchange fees and merchant service charges in many 
markets. Ironically, while this has had a negative impact on card issuers, especially credit 
card issuers, for whom a business case is harder to justify, the interchange regulation 
has given a boost to merchant outlets.

Lower fees for accepting cards, particularly when combined with the convenience 
offered by contactless, presents an attractive case to segments such as small businesses 
and low-margin retailers, which have previously shied away from accepting cards.

In mature regions such as Europe, where most customers already have a payment 
card and the majority of merchants accept card payments, it is tempting to assume 
that usage will be the only area for growth. What RBR’s research shows is that there 
are always segments or whole markets that have potential for further growth, and that 
sometimes a catalyst such as new technology or regulation is needed to release this 
potential.

http://www.linkedin.com/groups/Banking-Automation-Bulletin-130718
https://twitter.com/intent/follow?original_referer=http%3A%2F%2Fwww.rbrlondon.com%2F&screen_name=RBRLondon&tw_p=followbutton&xd_token=8c6c8996300b8


Regular topics include:
• ATM hardware and software

• Biometrics

• Branch transformation

• Cash usage and management

• Contactless and mobile payments

• Deposit and recycling

• EMV and smart cards

• Fintech innovation

• Interchange and merchant fees

• ISO/IAD activity

• Merchant acquiring and EFTPOS

• Non-cash payments

• Omni-channel integration

• Outsourcing and managed services

• Payment card issuance and processing

• Payment systems

• Regulatory developments

• Security and fraud

• Self-service banking

• Teller automation

A unique source of news and  
analysis of key issues in banking 
automation, cards and payments 
•  Independent and authoritative insights  

  from industry experts
•  Detailed country profiles including proprietary 

   ATM and cards market data in every issue
•  Exclusive extracts from RBR’s industry-leading 
    market research reports 
•  Comprehensive industry conference diary
•  Read by senior executives in over 100 
    countries worldwide

     

Issue 228 | September 2004

Issue 228 | September 2004
Issue 351 | August 2016

B a n k i n g  A u t o m a t i o n  B U L L E T I N

UnionPay accounts for 37%  

of global payment card spend

Staff and supplier buy-in key to  

purchasing card programmes

Omni-channel banking – meeting user 

expectations and making better decisions

Brexit options and the impact on  

payment institutions

Redenomination in Belarus – no longer  

a country of ‘millionaires’

Country profile:  

Lithuania

Published by RBR since 1979

www.rbrlondon.com/bulletin

The Bulletin keeps you on top of your industry agenda – can you afford not to subscribe?

For more information about subscribing or advertising please visit www.rbrlondon.com/bulletin

Published by RBR since 1979

B a n k i n g  A u t o m a t i o n  B U L L E T I N

ORDER FORM: Banking Automation Bulletin

 1 year (12 issues) 2 years (24 issues) 3 years (36 issues)
  – save 15% – save 20%

Standard licence (1-5 users)*  £1500  £2550  £3600

Multi-user licence (6+ users + intranet)*  £3000  £5100  £7200 

* Includes digital edition plus one printed copy 

 Please send me information about advertising and advertorial opportunities

 Please select one of the following subscription offers:

 Payment method:

 Please invoice me   or    By payment card      Amex     Diners Club     Discover     JCB     Mastercard     Visa     

Card number    Expires /  Total amount payable

Cardholder name   Cardholder signature  

 GBP(£)

 Your details:

Please complete and return this form to: RBR 393 Richmond Road, London TW1 2EF, UK

Tel: +44 20 8831 7300   Fax: +44 20 8831 7301   subscriptions@rbrlondon.com   www.rbrlondon.com/bulletin 

Title (Mr, Ms, Dr)   First name   Surname     

Position/Department     Company     

Address     Postcode    Country  

Tel   Email   VAT (TVA) number     


	1 yr Standard: Off
	2 yr Standard: Off
	3 yr Standard: Off
	1 yr Multi-user: Off
	2 yr Multi-user: Off
	3 yr Multi-user: Off
	Please send me information about advertising and advertorial opportunities: Off
	Please invoice me: Off
	By payment card: Off
	Amex: Off
	Diners Club: Off
	Discover: Off
	JCB: Off
	Mastercard: Off
	Visa: Off
	Card number: 
	MM/YY: 
	Total payable: 
	Cardholder name: 
	Title Mr Ms Dr: 
	First name: 
	Surname: 
	PositionDepartment: 
	Company: 
	Address: 
	Postcode: 
	Country: 
	Tel: 
	Email: 
	VAT TVA number: 


