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Visit Philly is participating in a program called the 
Google DMO Partnership, which gives destinations the tools 

to improve the quality and accuracy of information available 
within Google’s products. 



We want to understand how people 
search for Philadelphia and The 

Countryside when they’re planning a 
trip and what they see when they do.



Sometimes we 
find things that 
look great!



Sometimes we 
find things that 
are a little 
weird.



We want to help you maximize and 
optimize your exposure in Google’s 
products because it benefits your 
business, the visitor and your destination. 



This is your
Business Profile
It contains everything 
Google knows about 
your business.



Three
Things you should know
about your business 
profile.



Your Business Profile is an 
enormous source of exposure 
for your business
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Website Visits

11,585

Information provided by Nicole Woods for Independence Visitor Center Corp.



Views on Google Search:

252,397

Website Visits

11,585

Information provided by Nicole Woods for Independence Visitor Center Corp.



Views on Google Search:

252,397

Website Visits

11,585

Views on Google Maps:

11,082,365

Information provided by Nicole Woods for Independence Visitor Center Corp.

1000x



The Local Pack

Result of a search 
for a keyword + a 

location
(Restaurant + Philadelphia)

Key source of organic exposure!



The Local Pack

But why 
these three
business 
profiles? 



The Local Pack

But why 
these three
business 
profiles? 

https://moz.com/blog/google-my-business-posts-case-study

Google My Business Signals

https://moz.com/blog/google-my-business-posts-case-study


DISTANCE

PROMINENCERELEVANCE

The Local Pack



Maximized profiles engage 
customers.2



(1) Ipsos research: Benefits of a complete listing 2017

Up-to-date profiles are:

2.7X more likely to be
considered reputable.1
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(1) Ipsos research: Benefits of a complete listing 2017

Up-to-date profiles are:

2.7X more likely to be
considered reputable.1

70% more likely to attract 
location visits.1

50% more likely to lead to 
a purchase.1



Your Customers are creating 
much of the content.3



50,000,000+ Local Guides Worldwide

700,000+ Places Added/Mo.



50,000,000+ Local Guides Worldwide

700,000+ Places Added/Mo.

🕒
Median Response 20 min.





Contributions to your Business 
Information including:
● Reviews
● Ratings
● Photos
● Videos
● 360s
● Answers
● Edits
● Places
● Facts
● Questions & Answers



We want to help you maximize your 
exposure in Google’s products through 

Google My Business because it benefits 
your business, the visitor and your 

destination. 



10 ways to maximize your exposure in 
Google products.  

Plus look out for six bonus tips!BONUS

TIP



Make sure your business is 
verified and your basic info is 
up to date1



Make sure you’ve claimed 
your business:
Search for your business 
name and look for this icon.
If you see it - you’ll need to claim your 
business listing to get access to many of the 
features.

* Do not click on this right now. 





Check Your:

❏ Business Name

❏ Address
❏ Phone Number(s)
❏ Website(s)
❏ Hours
❏ Description



Hours are 
critically 
important to 
consumers



Keep “Special hours” up to date



Hotel check-in/out times



Create Menus & servicesBONUS
TIP





NEW!





Download the Google My 
Business app2



Install GMB app



Info

Insights

Photos

Posts

Reviews





Apply categories and 
attributes3



DISTANCE

PROMINENCERELEVANCE

The Local Pack



3,929
US English 
categories 
currently



● Badminton complex
● Balloon ride tour agency
● Basket supplier
● Bird control service
● Boatel
● Bouncy Castle Hire
● Box lunch supplier
● ...

Example Categories



Check for new categories too



Attributes







Add service areasBONUS
TIP



Service Area Businesses



Service Areas



Make sure your information is 
consistent4



DISTANCE

The Local Pack

PROMINENCERELEVANCE



Name
Address
Phone 



Yelp CityPages
Localeze OpenTable

Your Own 
Website

Superpages Facebook Etc.

Google

Indexer



Get valuable data about your 
business from “Insights”5





1,880,000 views





Queries used to find your business
NEW!

(Web Version Only)



What your business is known for
NEW!

(Web Version Only)



Download historical insights
dataBONUS

TIP





Download Historical Insights (Web Only)





Monitor and respond to 
reviews6



Know when reviews are posted



Know when reviews are posted

https://moz.com/blog/google-my-business-posts-case-study

https://moz.com/blog/google-my-business-posts-case-study






Flagging Reviews as Inappropriate
● Spam and fake content
● Off-topic
● Restricted content
● Illegal content
● Sexually explicit content
● Offensive content
● Hate speech
● Harassment and bullying
● Impersonation
● Conflict of Interest

Maps user contributed 
content is most valuable 
when it is honest and 
unbiased. Examples of 
disallowed practices 
include, but are not limited 
to:

Reviewing your own 
business.

Posting content about a 
current or former 
employment experience.

Posting content about a 
competitor to manipulate 
their ratings.





Bit.ly/GMBGo

Google Specialist Access



BONUS
TIP

Create a “review my business” 
link



Find your 
business 
profile, click 
“Write a 
review”
button.



Copy this (enormous) URL



Paste the URL into a URL 
shortener, like TinyURL or Bit.ly. 
You can customize your link to 
something like
bit.ly/yourbusinessname



Adding photos and videos7



90%
of customers more 

likely to visit. 1



1. INFORMATIVE
What would a potential visitor want 

to know or see about this place? 
Consider the scope, the scale and 

the context of the place you’re 
capturing. 

2. ATTRACTIVE
What makes this photo eye-
catching? Consider color, 

contrast, saturation, lighting, focus 
and leading lines.

3. REPRESENTATIVE
Represents what the place would 
typically look like. Avoid featuring 

specific events, seasons or 
conditions. 



This photo is good! It’s both 
informative and attractive. Easy to 
understand what it is, where it’s taken 
from, bright colors good contrast, 
good framing. 

This photo is bad. It isn’t attractive -
off-kilter horizon, muddy colors, and it 
isn’t particularly informative -
unreadable signs/context. 



10X
111,277 views 10,757 views



Photo Best Practices
● Only upload photos you created or own

the complete rights to. 

● Upload at least 4K images (3840x2160). 

● Don’t use filters - limit your edits to 
brightness, color, contrast & saturation.

● Don’t composite images. 

● You are allowed to add 
caption/credit/logo to the images, as long 
as they occupy less than 10% of the total 
area along one side.

● Shoot mostly horizontal images. 

● Interiors without people are preferred to 
those with people. Avoid identifiable faces
& PII, or have release forms. 







Pay attention to “Questions & 
Answers”8



Questions & 
Answers are a 
great way to 
interact with 
customers. 



But… they often 
get answered 
faster by Local 
Guides than 
they do by the 
businesses, and 
the Guides 
aren’t always 
right.



Make sure you 
have 
notifications on 
and check your 
answers 
frequently. 







BONUS
TIP

Answer your own frequently 
asked questions





Maximize organic visibility 
with Posts9



Posts appear in your knowledge 
panel and provide a huge amount 
of organic visibility for your business.

< 26% of businesses have EVER used posts

http://blumenthals.com/blog/2018/09/20/what-percentage-of-verified-businesses-use-google-posts/

http://blumenthals.com/blog/2018/09/20/what-percentage-of-verified-businesses-use-google-posts/




BOOK

ORDER ONLINE

BUY

LEARN MORE

SIGN UP

GET OFFER



● Use an attention grabbing photo -
bright colors, simple, single 
subject. 

● Focus your message on the first 
100 characters. 

● Add your own tracking codes to 
your call-to-action button. 



Best Practices for using GMB Posts:
● Keep two posts live at a time to 

maximize view rate for your 
content. More than two will reduce 
viewability of your oldest post.

● Posts are live for a max of 7 days -
repost each week. 

● Post early in the week if you’re 
promoting something the following 
weekend. 



Add 360 images and virtual 
tours10



360 degree photospheres are a 
great way to engage potential 
customers. 



You can also 
connect your 
360s into “virtual 
tours” that allow 
customers to 
take a look 
around your 
business.



The picture can't be displayed.

Ricoh Theta V (About $400)







https://www.google.com/streetview/hire/



BONUS
TIP

Embed 360s in Your Website





10. Add 360 images and 
virtual tours

9. Maximize organic visibility 
with Posts

8. Pay attention to 
“Questions & Answers”

7. Adding photos and 
videos

6. Monitor and respond to 
reviews

5. Get valuable data from 
“Insights”

4. Make sure your NAP is 
consistent

3. Apply categories and 
attributes

2. Download the GMB app

1. Make sure you’re verified 
and up to date



Google Resource Link:
visitphilly.com/googledmo

http://visitphilly.com/googledmo
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