
“We did some contra deals and worked with 
different suppliers alongside our regular ones, and 
it all came together,” Sevens7 production director, 
Tim Spears, tells Access. “You do have to nail it right 
on the head with most of the promoters in the 
country sitting there,” he smiles. 

Chris Light from Theobald Fox designed the stage 
in reverse, so the audience was looking out from 
the back, something most of them would have been 
familiar with across the summer. 

“Video was key to the look of the set, and 
we spent a fair amount of time designing the 
content,” Spears explains. “We had a camera 
on the downstage edge of stage at festivals this 
year fi lming the crowd, which we tweaked to fi t. 
We couldn’t have the bands facing the screen 
obviously, but it was a good angle. 

“There was no licence to work to, but getting the 
timings right and making it all fl ow was critical 
nevertheless. Indigo’s a fantastic place to work, 
the guys there, James Clarke, Dan Crown and the 
others, know exactly what’s going on and I was 
very happy with the way it came together.”

Launched four years ago as a virtual 
idea, the UK Festival Awards has 
blossomed into three dimensions, 
attended by just about every name 
in the business. Nic Howden reports.
Virtual Festivals/UK Festival Awards founder Steve Jenner 
should have kept the Lifetime Achievement Award himself. He’s conjured something from absolutely 
nothing, and gone on to introduce a well thought out/well attended conference ahead of the main event.

Instead though, this one accolade not subject to the paying public’s purity, went to Katrina Larkin, co-
founder of the Big Chill. The sore point, in light of Jenner’s commitment to rewarding best practice, the fact 
that the company that ran the event, Chillfest, went into receivership in September with debts of £1.2m, 
leaving suppliers cripplingly underpaid. 

Festival Republic has acquired a majority stake in the brand for a ‘nominal amount’, said to be in the 
region of £500,000, and hopefully some of that money will reach those who need it most. Typically though, 
it fi lls the hole in the top of the pyramid fi rst. 

Performers get awards for their impact/record sales/tours etc. They can be quite cavalier of course, safe 
in the knowledge there’s a manager/tour manager/production manager there to look after the business. 
Festivals follow a similar path, manifesting the originator’s ideas through teamwork. Without the suppliers, 
there would never have been a Big Chill. And it’s not the fi rst time the festival has failed them.  

“Giving Katrina the Lifetime Achievement Award was a really tough call,” Jenner admits. “But it’s based 
on her life in the industry, not just the recent past. And Big Chill was a real infl uence on the shape of today’s 
festival market. It was about creativity fi rst and not just throwing money at artists. I made the decision 
before the case came to light, but my sympathy is with the suppliers.”

Real time
Jenner founded the UK Festival Awards inadvertently, on the back of his consumer portal Virtual Festivals. 
“The industry used to be a lot more seasonal, and after the summer in 2004 I just thought, what are we 
going to do now? So we put together an online poll for the best festivals. And everyone immediately took it 
very seriously,” he tells this magazine. In 2005, BBC 6 Music came in as a partner, Carling as a sponsor, and by 
year three, “railroaded by promoters”, the event went physical at the Islington Academy. 

“There were no seats, we didn’t know what we were doing, it was just a shambolic rock ‘n’ roll night,” 
Jenner chuckles. Next stop, in 2007, was at Koko, still a shambles, but this time with tables and chairs. And 
last year the awards hit AEG’s IndigO2, where it’s stayed. And through the attentions of the proven Size 12 

Shoe/Sevens7 partnership, the chaos has diminished. 
“It’s an example of a silly idea just exploding,” Jenner says. 

“We had 1,000 people in this year, and more of the smaller, 
independent festivals, which was great to see. When I 
started, every festival was an island. Today, they are sharing 
information. It’s changed out of sight.”

Performance art
An audience consisting of top end components from every 
festival corner of the British Isles can be hard to impress. But 
the fact that they’re there in the fi rst place means something 
must be right. 
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The Man: Steve Jenner

Give And Take: Beach Break Live founder Ian 
Forshew, right, receives the Best Small Festival 
award from Svengali star Jonathan Owen, aka Dixie.

Left: Katrina Larkin tells her controversial tale after winning the 
Lifetime Achievement Award for the bankrupt Big Chill
Below: Hot Rats were the headline act, following short sets 
from James Walsh and We Were Promised Jet Packs

WHO DID WHAT
AIRSTREAM KISS MY AIRSTREAMBACKLINE/MICS PURPLE AUDIOBRANDING IMAGINATORS CREW SHOWSTARS

DRAPES COVER IT UPFURNITURE JVP
LIGHTING ELECTRIC FLYPPU/CONTENT OXYGENSCREEN PICTUREWORKSSMOKING AREA PERRUCHE STAFFING/ARTIST LIAISON HELL’S ANGELSSTAGE DESIGN/CONTENT PRODUCTION THEOBALD FOX

TECHNICAL MANAGEMENT EVENT ENGINEERING

  December 2009/January 2010 ACCESS ALL AREAS  17

News Extra

AAA.091012001(136).017.indd   67 3/12/09   15:25:22


